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Message from the Dean

Welcome to the Faculty of Business (FB) at Sohar University (SU)!

As dean of the faculty, | am extremely proud of the rich tradition of providing practical,
experientially based business education that our faculty has upheld since its founding. The
business faculty has both undergraduate and graduate business programs to help prepare
our students to be morally and intellectually strong global leaders who can meet the
challenges of a time when society is going through a big change.

The content of our coursework and experiential learning is supported by faculty and staff,
which creates the perfect environment for students to succeed. We ensure that from day one
through graduation, our students experience global real-world business issues in classes and
projects. The success of our students is largely due to the hard work of our faculty, staff,
alumni, and members of our advisory boards. All these people work hard to help our students
learn and grow into global business leaders who will make a positive difference in the world.

The FB is a member of the prestigious global business accreditation from the Association to
Advance Collegiate Schools of Business (AACSB), which correlates with the growth and
skillsets required across diverse business degrees, both at the undergraduate and
postgraduate levels. In addition, our accounting graduates are well connected with the
Association of Chartered Certified Accountants (ACCA), which places our graduates on a
professional pathway in their careers. Sohar University is located near the Port of Sohar in
the Al-Batinah region of Oman, which gives our students unique chances to work with
companies and communities and learn from them.

The years of leadership and expert knowledge that our diverse faculty members have offered
to the curriculum have been vital to the success of our students and alumni. As leaders in
their fields, the knowledge of our faculty and research continues to drive change and have a
positive effect on society at the university, in the community, and around the world.

I invite all of you who are interested in expanding your knowledge and enriching your careers
to explore our faculty further, either online or through a campus visit. | hope that you will join
our community of life-long learners.

Prof. Nur Naha Abu Mansor, Ph.D., University of Bradford, UK
Dean, Faculty of Business
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Vision and Mission

Our Vision
A distinguished Omani university harmonizes national aspirations and global prominence
through excellence and innovation.

Our Mission
Engaging minds, prospering lives, and serving the community through outstanding education,
research opportunities, and partnerships.

About the Facult

The Faculty of Business (FB) is dedicated to imparting the best quality of training and
exposure to develop the succeeding generation of business leaders with an acumen of
international outlook and the potential to embrace the fast-changing business paradigm of
Oman and the world at large. Thriving businesses in the future will be those that can self-
reliantly and efficiently manoeuvre a path through a world marked by staunch competition,
breakthrough technological advancement, and social and commercial crises. Businesses
need visionary managers, who can anticipate and act prudently in an ever-changing
environment, manage risks and challenges, and also identify and capitalize on opportunities
for efficiency, innovation, and new business models. Businesses further need leaders who will
act responsibly in giving value to collaborators.

1. Bachelor of Accountancy: This program is designed to provide students with
accounting tools and knowledge through a range of well-designed courses that
prepare students for a future accounting profession. After graduation, students can
apply for professional certifications such as Certified Public Accountant (CPA),
Certified Management Accountant (CMA) and Association of Chartered Certified
Accountants (ACCA).

2. Bachelor of Management: This program provides students with the appropriate
managerial skills that are required by all business sections and prepares them for a
unique managerial career. After graduation, students can use tools for planning and
managerial decision-making.

3. Bachelor of Business and Commercial Law: This program is structured to equip
students with knowledge in the commercial legal aspects in Oman, GCC Countries,
and internationally. This knowledge helps graduates to develop their decision-making
skills in corporate legal matters.

4. Bachelor of Management Information Systems: On successful completion of the
Management Information Systems program, students can implement and use cost-
effective and reliable management information systems that support organizations to
plan for and direct operational activities.

5. Master of Business Administration (MBA): On successful completion of their MBA,
graduates will be able to develop self-confidence, build professional skills, and
strengthen their ability to make managerial decisions to work effectively in modern
organizations.

6. Doctorate of Business Administration (DBA): The program aims to provide an
advanced level academic platform for Business Executives to foster their state-of-the-
art skills in research and knowledge development to enhance their professional
capabilities in leading and managing organizations with a clear focus in serving the
business community for its sustainable contribution, considering the local, regional,
and even global aspirations.

7. Bachelor od Marketing: The Marketing program aims to develop students'
strategic and analytical capabilities to build, manage, and evaluate
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comprehensive marketing strategies that drive brand growth, create customer
value, and deliver a sustainable competitive advantage in the marketplace.

Graduate attributes

The University has identified a set of generic skills referred to as graduate attributes. Graduate
attributes are taken seriously when developing and reviewing programs, and they are
considered when determining teaching methods, measurement, and evaluation methods. The
purpose of the attributes is to familiarize students, faculty, and future employers with the skills
and competencies expected of university graduates and their achievement of the educational
outcomes of the academic program they are studying.

Measurement and - 1o hing and Learning (Graduate Attributes)

Characteristic

Evaluation Methods

Group reports, Lectures, hands-on Skills Communication Skills

assignments, and lab training, lab experiments,
work. group assignments,

presentations, and
problem-based learning.

Reports and Work in the lab using Skills/Knowledge T Skills
assignments were computer programs to

solved using solve problems.

computer software.

Homework, quizzes, Lectures, hands-on Skills/Knowledge  Numeracy Skills
and final exams. training, lab experiments,

groupl lassignments,2
2presentations, and
problem-based learning

Classroom and Lectures, hands-on Knowledge Creativity and problem-
integrative training, lab experiments, solving skills
assignments, final group assignments,
exams. presentations, and

problem-based learning.
Reports and group Laboratory work and Skills/ Behaviour  Teamwork Skills
assignments. hands-on training.
Quizzes, Lectures, taking relevant Conduct Social and ethical
assignments, as well topics and examples responsibility skills
as discussions contained in the
students during curriculum, in addition to
lectures. covering some important

historical developments.
Assignments, lab Lectures, hands-on, and  Skills/Knowledge  Critical Judgement
work, presentations,  active learning. skills

dissertations.

Grading System and Polic

The University's grading system is uniform and is used in all academic programs, and this
system applies to diplomas, bachelor's degrees, and graduate studies. It is also applied in the
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evaluation of individual works, and the scores are calculated according to the relative weights
prescribed for the evaluation of all courses.

The grading system is based on a scale of 0 to 4 and is used as shown in the following table.
Note: The university adopts a standards-based assessment approach, so the required specifications for students
should be clarified about what is expected of them.

Range of

marks Range of Grade | Description

| Exceptional performance: The student provided an
exceptionally high quality of performance and through this
demonstrated an exceptionally high standard of learning
achievement in relation to the course learning outcomes.
Excellent Performance: The student provided a high quality
of performance and through this demonstrated a high
standard of learning achievement in relation to the course
earning outcomes.

Very good Performance: The student provided a very good
quality of performance and through this demonstrated a
sound standard of learning achievement in relation to the
course learning outcomes.

Good Performance: The student provided good quality of
performance and through this demonstrated an acceptable
standard of learning achievement in relation to the course
earning outcomes.

Satisfactory Performance: The student provided an
acceptable quality of performance and through this
demonstrated an acceptable standard of learning
achievement in relation to the course learning outcomes.

Fail: The student did not provide a quality of performance that
demonstrated an acceptable standard of learning
| achievement in relation to the course learning outcomes.

Withdrawal Polic

A student must submit a request to withdraw from the University. The student will be liable
for that semester's course fees unless they withdraw in the first two weeks of the semester.
Before withdrawal, a student must complete the release form to make sure that there are
no outstanding financial obligations, such as accommodation, transportation, library, or etc.
fees.

Students Support Services

Academic Service:

SU is committed to making students academically capable through providing them with
enough support during their educational journey. Sohar University offers a range of
academic and holistic co-curricular support for students to enable them progress and
succeed in their academic life.

The student academic support unit is committed to assisting students, who are looking for
help with a specific course or seeking to improve their study skills, during their study journey.
Our team, which comprises academics and peer tutors, is also committed to providing the
guidance and the support needed to students so that they can academically thrive.
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The university's priority is to make students successful. The university cooperates with
students in their academic endeavors, and keeps encouraging them to take full advantage
of the resources to enable them reach their highest potential. Students are also encouraged
to feel free to ask whenever they have any questions.

The academic support unit is located in the Learning Resource Center (LRC), 2nd floor.

Learning Resources Centre:

The Learning Resources Centre is located in the heart of the campus. It provides world-
class facilities to support students, academics and researchers to enable them to achieve
success and academic excellence. The Centre provides high-quality resources for all users
who can benefit from a large number of databases and search engines available to enhance
their academic studies and research experiences. The Centre also provides quiet study
spaces for individuals and/or groups. Trained and specialized library staff assist during
opening hours.

Information Technology Services (ITS):

ITS Department works closely with all faculties and departments to provide a wide range of
services that support students in both on and off-campus activities. It is located on the
second floor of the LRC building and considered the first student point of contact for all IT
support needs.

Non-Academic Services:

Mahatat Al Talaba, located in the Shinas Building, is the student hub on campus. Students
can access many services, including the main restaurant, stationery store, SU Clinic, fithess
room, fine arts studio, Student Majlis, gym, and other designated social spaces.

Mahatat Al Talaba also has the office of the Pro Vice Chancellor for Student Affairs, offices
of Student Activities, offices of Student Services, and the office of the Student Advisory
Council.

Medical Services:

The Sohar University Clinic is located in Mahatat Al Talabah to provide primary and
immediate health care to students and staff. Patients who require additional medical
attention are referred to the nearest health center. The ambulance service is on call 24/7 to
take patients to the hospital if needed. A nurse is on the night shift except on Thursday and
Friday.

Student Activities:

The Student Activities Department is the body to supervises student activities at the
university, motivates and encourages students, and refines their skills to create and
innovate in various religious, cultural, scientific, artistic, sports, and social activities. It aims
to prepare students for internal and external competitions and participation and to achieve
an effective partnership with the local community.

Faculty of Business Program Booklet for AY 2024-2025 Page 6 of 83



jL_an de ol %
Sohar University Wy

Faculty of Business Management and Governance Structure

Faculty of Business Management Structure

[ Faculty Administrative Officer ] Secretary to the Dean

Teaching Learning and Quality Assurance W r N .
Representative J | presentative
MBA Business & ) Management
5 Commereial Lew Accountancy Marketing Management Information System DBA Program
rogram Program Program Program Program Program Coordinator
Coardinator Cortiibi Coordinztor Coordinztor Coordinator it el

Faculty Executive Management Committee

Position Details

Name: Prof. Dr. Nur Naha Binti Abu Mansor
Dean Email: Nurnaha@su.edu.om
Ext: 418

Name: Ms. Khoula Said Salim Al. Shibli
Faculty Secretary Email: Kshibli@su.edu.om
Ext: 724

Name: Ms. Amal Said Rabia Al. Badi
Faculty Administrative Officer Email: Asbadi@su.edu.om
Ext: 206

Name: Dr. Khalid Al. Qatiti
Management Program Coordinator Email: Kgatiti@su.edu.om
Ext: 437

Name: Dr. Amitabh Verma
Email: Averma@su.edu.om
Ext: 261

Management Information System
Program Coordinator
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Business and Commercial Law
Program Coordinator

Name: Dr. Abubakar Ahmed
Email: Aabubakar@su.edu.om
Ext: 527

Accountancy Program Coordinator

Name: Ms. Iman Sulaiman Al. Maktoumi
Email: Imaktoumi@su.edu.om
Ext: 513

Marketing Program Coordinator

Name: Associate Prof. Dr. Adil Hassan Khalid
Email: A.hassan@su.edu.om
Ext: 216

Evening Program Coordinator

Name: Ms. Karima Khalifa Al Qartoopi
Email: Kgartoopi@su.edu.om
Ext: 579

Postgraduate (DBA& MBA) Program
Coordinator

Name: Associate Prof. Dr. Imran Hameed
Email: lhameed@su.edu.om
Ext: 250

Research Representative

Name: Dr. Saleh Fadel Ahmad Khatib
Email: SFKhatib@su.edu.om
Ext: 509

Academic Advising Coordinator

Name: Dr. Abdulrazak Al Mashhadani
Email: Amashhadani@su.edu.om
Ext: 113

Teaching, Learning, and Quality
Assurance Representative

Name: Dr. Syed Jalel
Email: Sjalil@su.edu.om
Ext: 551

Staff Director

Research Associate

Name: Dr. Faisal Sher Muhammad Khan

Rank Associate Professor
Email: FSMKhan@su.edu.om
Ext: 982

Accountancy Program
Program Coordinator

Name: Ms. Iman Sulaiman Al. Maktoumi

Rank Lecturer
Email: imaktoumi@su.edu.om
Ext: 513

Name: Dr. Alina Raboshuk
Rank Associate Professor
Email: Araboshuk@su.edu.om
Ext: 534

Name: Dr. AbedalQader Al Rabbah

Rank Associate Professor
Email: Arababah@su.edu.om
Ext: 273

Name: Dr. Sarfaraz Javed
Rank Associate Professor
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Email: Sjaved@su.edu.om
Ext: 239

Name: Dr. Zulfigar Ali Imran
Rank Associate Professor
Email: Zaimran@su.edu.om
Ext: 741

Name: Dr. Ali Albada
Rank Assistant Professor
Email: Aalbada@su.edu.om
Ext: 143

Name: Dr. Muntazir Hussain
Rank Assistant Professor
Email: Mhussain@su.edu.om
Ext: 561

Name: Dr. Said AL Fazari
Rank Assistant Professor
Email: safazari@su.edu.om
Ext: 576

Name: Saleh Fadel Ahmad Khatib
Rank Assistant Professor

Email: Stkhatib@su.edu.om

Ext: 509

Name: Ms. Latifa Al Badi
Rank Lecturer

Email: Lbadi@su.edu.om
Ext: 514

Management Program

Program Coordinator
Name: Dr. Adil Hassan
Rank Associate Professor
Email: A.hassan@su.edu.om
Ext: 216

Name: Prof. Nur Naha Abu Mansor
Rank Professor

Email: Nurnaha@su.edu.om

Ext: 418

Name: Prof. Rakesh Belwal
Rank Professor

Email: Rbelwal@su.edu.om
Ext: 172

Name: Prof. Rusli Ahmad
Rank Professor
Email: Rahmad@su.edu.om
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Ext: 288

Name: Dr. Abu Zafar Osman
Rank Associate Professor
Email: Aosman@su.edu.om
Ext: 526

Name: Dr. Imran Hameed
Rank Associate Professor
Email: lhameed@su.edu.om
Ext: 250

Name: Dr. Irfan Saleem
Rank Associate Professor
Email: Isaleem@su.edu.om
Ext: 589

Name: Dr. Muhammad Umair Javaid
Rank Associate Professor

Email: Mujavaid@su.edu.om

Ext: 742

Name: Dr. Mumtaz Ali Memon
Rank Associate Professor
Email: Mmemon@su.edu.om
Ext: 290

Name: Dr. Sajjad Nazir
Rank Associate Professor
Email: SNazir@su.edu.om
Ext: 353

Name: Dr. Sanjeev Kumar
Rank Associate Professor
Email: SKumar@su.edu.om
Ext: 387

Name: Dr. Usama Al Mulali
Rank Associate Professor
Email: Umulali@su.edu.om
Ext: 158
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Name: Dr. Abdulrazak Al Mashhadani
Rank Assistant Professor

Email: Amashhadani@su.edu.om

Ext: 113

Name: Dr. Adnan Ali
Rank Assistant Professor
Email: Aali@su.edu.om
Ext: 393

Name: Dr. Khadeem Al. Amrani
Rank Assistant Professor

Email: kamrani@su.edu.om

Ext: 104

Name: Dr. Khalid Al. Qatiti
Rank Lecturer

Email: Kgatiti@su.edu.om
Ext: 437

Name: Dr. Naeem Hayat
Rank Assistant Professor
Email: Nhayat@su.edu.om
Ext: 749

Name: Dr. Shamaila Butt
Rank Assistant Professor
Email: Sbutt@su.edu.om
Ext: 740

Name: Dr. Syed Jalil
Rank Assistant Professor
Email: Sjalil@su.edu.om
Ext: 551

Name: Ms Fatma Al-Qasmi
Rank Lecturer

Email: Fgasmi@su.edu.om
Ext: 198

Name: Ms Karima Al Qartoopi
Rank Lecturer

Email: Kgartoopi@su.edu.om
Ext: 579

Name: Ms Noura Al. Jahwari
Rank Lecturer

Email: Njahwari@su.edu.om
Ext: 310

Name: Omar Al Mazroui
Rank Lecturer

Email: OMazroui@su.edu.om
Ext: 665
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Name: Babak Abbas Ziyae
Rank Lecturer

Email: NBZiyae@su.edu.om
Ext: 980

Business and Commercial Law Program

Program Coordinator

Name: Dr. Abubakar Ahmed
Rank Associate Professor
Email: Aabubakar@su.edu.om
Ext: 527

Name: Dr. Mohammad Abu Taher
Rank Assistant Professor

Email: Mataher@su.edu.om

Ext: 697

Name: Dr. Neeraj Nautiyal
Rank Assistant Professor
Email: Nnautiyal@su.edu.om
Ext: 587

Name: Dr. Rayees Farooq
Rank Assistant Professor
Email: Rfaroog@su.edu.om
Ext: 286

Name: Dr. Salahaldin Abdulkader
Rank Assistant Professor

Email: Sabdulkader@su.edu.om
Ext: 132

Name: Ms. Hanan Al. Bloushi
Rank Lecturer

Email: Hbloushi@su.edu.om
Ext: 103

Management Information Systems Program

Program Coordinator
Name: Dr. Amitabh Verma
Rank Assistant Professor
Email: Averma@su.edu.om
Ext: 261

Name: Dr. Shah M Hoque
Rank Associate Professor
Email: Shoque@su.edu.om
Ext: 154

Name: Dr. Fakhrul Hazman Bin Yusoff
Rank Assistant Professor

Email: Fhyusoff@su.edu.om

Ext: 652
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Name: Dr. Nor Hapiza Binti Mohd Ariffin
Rank Assistant Professor

Email: Nariffin@su.edu.om

Ext: 269

Master of Business Administration (MBA) Program
Program Coordinator

Name: Dr. Khalid Al. Qatiti

Rank Lecturer

Email: Kgatiti@su.edu.om

Ext: 437

Doctorate of Business Administration (DBA) Program

Program Coordinator

Rank Associate Professor

Name: Dr. Imran Hameed

Email: ihameed@su.edu.om
| Ext: 250
Program Coordinator
Rank: Associate Professor
Name: Adil Hassan Bakheet
Email: a.hassan@su.edu.om
Ext.: 216

Program Polic

- Academic Integrity Policy v4 dsaSY) dal 3l iulw pdf

- Assessment Marking Policy <ilepéill maaad Al V2.0.pdf

- Refund Policy for Study Fees 4 all a sl 2o jiul 43,0 (002).pdf

- Similarity Checking Software Policy

- Academic Advising Policy

- Learning Resources Centre Collection Development and Maintenance Policy

- Examination Procedures, Security and Invigilation Policy ¢«Y! s cibilaie¥l cile) ya) 5 dul
48 4l 3\V/7.0.pdf

- Final Year Project Policy V1 z_ail & 5 yie dulus pdf

- Graduate Attributes (GAs) Policy-z all cilaw dulus pdf

- Recognition of Prior Learning Policy (gmsall alxill Gl jie W) dubuwy3.0.pdf

- Special Examination Policy ‘il ciblaiay) iy 3.0.pdf

- Student Academic Misconduct Policy V5.0 cUall _walSY) &l bl ¢ g Ao (2).pdf
- Student Admission Policy v9.pdf

- Student Internship Policy v2.0.pdf

- Student under Academic Probation Policy Sy ddasSll ¢ lallv2.0 (1).pdf
- Student under Academic Probation Policy &\ SY! ddaadlll caai Jlallv2.0.pdf

Assurance and Continuous Improvement
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https://studentssoharuniedu-my.sharepoint.com/:b:/g/personal/kshibli_su_edu_om/EapRGkAuL4NJqo7dNhMzhakBOKAQDyvI34u_Cz2JW_jkrw?e=zCSXe9
https://studentssoharuniedu-my.sharepoint.com/:b:/g/personal/kshibli_su_edu_om/ERXb_R62RaJPp1slZZBcGeoBno34D2TXJY_0lfjLcB4GAw?e=LzoxLA
https://studentssoharuniedu-my.sharepoint.com/:b:/g/personal/kshibli_su_edu_om/EdHCc89dRh5Mpro-1j-li8IBETB0cKSXxHnBExu4GzlZYw?e=HYSG5g
https://studentssoharuniedu-my.sharepoint.com/:b:/g/personal/kshibli_su_edu_om/EdlSHzXqAS5BpFOWCZXE5b4Bf_GPDeP5gxiklagVcdxvkA?e=beWXrP
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Methods for evaluating program effectiveness (student feedback, graduate
surveys)

The Faculty of Business employs a structured and student-centered approach to evaluating
program effectiveness. In each semester, a comprehensive Teaching and Learning Student
Satisfaction Survey is conducted by the university to gather feedback on course content,
delivery, and teaching effectiveness. The collected data is analyzed, and a detailed report is
generated, leading to the development of faculty action plans aimed at addressing the
feedback. To ensure transparency and student engagement, a "You Said, We Did" poster is
prominently displayed, showcasing key concerns raised by students and the corresponding
actions taken by the faculty.

Additionally, after every course delivery, course coordinators are required to complete a formal
course review reflecting on the strengths and areas for improvement in both content and
instructional methods. These reviews are not merely procedural but are actively integrated
into the planning and delivery of subsequent course iterations. This reflective cycle ensures
that continuous improvements are data-driven and aligned with student expectations,
ultimately contributing to the ongoing enhancement of academic quality and learner
satisfaction.

Procedures for program updates and review systems

At the Faculty of Business, robust mechanisms are in place to ensure academic excellence
through regular and systematic program and course reviews. Three core procedures are
followed: periodic program reviews, external reviews, and peer reviews. Periodic program
reviews occur every five years and involve a comprehensive evaluation guided by the ADRI
model (Approach—Deploy—Review—Improve), incorporating input from internal stakeholders
and external academic experts. External reviews are conducted annually, providing objective
feedback on programs by senior academics from other institutions, ensuring alignment with
national and international standards. Course materials are moderated by the program
coordinators and the faculty quality assurance committee to ensure error-free study material
distribution. Peer reviews are conducted every semester at the individual faculty level,
promoting reflective teaching practice in a collegial setting.

These review mechanisms not only assess academic quality and teaching effectiveness but
also feed into actionable improvement plans. The outcomes are deliberated by the QA
committees and forwarded to the DVC Academic Affairs and the Academic Board for strategic
decision-making. These ongoing efforts reflect the faculty's strong commitment to quality
assurance and continuous improvement in program delivery and learning outcomes.

Professional accreditation details

The Bachelor's in Accounting program has received professional accreditation from the
Association of Chartered Certified Accountants (ACCA), granting students exemptions from
four foundational ACCA modules: Business and Technology (BT), Management Accounting
(MA), Financial Accounting (FA), and Corporate and Business Law (LW). These exemptions
are valid for graduates from January 1, 2022, to December 31, 2026.

Additional ACCA exemptions are available for students graduating from 2024 onwards upon
completion of specific courses. These include Audit and Assurance (AA) for those completing
Auditing (BUAC3302); Financial Management (FM) for those completing Financial
Management (BUFN2701) and Financial Institutions & Market (BUFN4702); and Financial
Reporting (FR) for students completing International Accounting Standards (BUAC4101),
Financial Reporting & Analysis (BUAC3202), Intermediate Accounting Il (BUAC3101), and
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Advanced Accounting (BUAC4201). These exemptions help streamline the path toward full
ACCA qualification.
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General Information about the Program:

Program Name Accountancy
Award Bachelor of Accountancy
Exit point Diploma and Bachelor
Language of Instruction English
Mode of Study Full Time
Study Scheme Full Time
Study Duration 4 Years
Credit Units/Credit Hours 68 Units / 131 Hours
ACCA Program Accreditation with Module

Professional Body Accreditation .
Exemption

1. Completed the General Diploma Formerly
Secondary School Completion Certificate in Oman,
or equivalent, and have passed Math. Achieved a
score at least equal to the entry score outlined in
the HEAC Guidelines for student admission,
published annually.

2. Passed the General Foundation Program (GFP).
Admission Requirements Passing the English components of the GFP is a
must before entering the program (Faculty),
whereas passing the math and IC3 components
can be done either before or after entering the first
year of the program. All students progressing to the
Faculty without having completed all components
of the GFP are only eligible to take a half load until
the GFP components have been fully completed.

Entry Requirement From the policy — Version 2024/2025

Program Aim

This program is designed to provide students with accounting tools and knowledge through a
range of well-designed courses that prepare students for a future accounting profession. After
graduation, students can apply for professional certifications such as CPA and CMA.

Graduate Attributes and Career Prospects

Potential career paths and industries

Graduates of the Accounting program open doors to a wide range of career paths across
various industries. Graduates can pursue roles such as Certified Public Accountant (CPA),
financial analyst, auditor, tax consultant, forensic accountant, or management accountant.
Industries heavily relying on accounting professionals include banking, finance, government
agencies, healthcare, retail, and technology. Additionally, many accountants work in corporate
finance departments, public accounting firms, or as independent consultants. With experience,
accountants can advance to leadership positions such as Chief Financial Officer (CFO) or
financial controller. The demand for skilled accountants remains strong, making it a stable and
rewarding career choice.
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Opportunities for further study or professional certification

Graduates of an accounting program have numerous opportunities for further study and
professional certification to enhance their expertise and career prospects. Many pursue
advanced degrees, such as a Master’s in Accounting or an MBA with a focus on finance.
Additionally, professional certifications like the Certified Public Accountant (CPA), Certified
Management Accountant (CMA), Association of Chartered Certified Accountants (ACCA),
Certified Internal Auditor (CIA), Certified Fraud Examiner (CFE), and Chartered Financial
Analyst (CFA)can significantly boost career opportunities and earning potential. These
certifications require passing rigorous exams and meeting work experience requirements, but
they provide a competitive edge in the job market. Continuing education and specialized
training also allow accountants to stay updated with evolving financial regulations and industry
trends.

Program Objectives

Program Objectives (POs)

Provide students with an understanding of advanced principles and theories in the

PO1 . ;
core and cross-functional areas of business.
Enable students to demonstrate the general oral and written communication,
PO?2 presentation, analytical, critical thinking, ethics, and advanced IT skills (such as
the use of legacy and cloud computing) necessary in the modern business
environment.
PO3 Enhance students' critical thinking and develop their general analytical, decision-

making, teamwork, and entrepreneurial skills.

Provide students with knowledge of advanced quantitative tools for business
PO4 analysis and decision-making to understand the environmental impact on
organizations.

Develop students’ engagement in research to find solutions to contemporary
problems affecting accounting and financial management.

Prepare students with the skills to engage in life-long learning and continuous
professional development.

PO5

PO6

Program Learning Outcomes for Diploma Exit Award
Program Learning Outcomes (PLOSs)

PLO 1. Explain theories, techniques, and concepts related to accounting.

PLO 2. Discuss basic computing techniques required for accounting

PLO 3. Communicate skilfully basic knowledge orally and in writing to a broad range of
audiences.

PLO 4. Utilize numerical techniques to propose solutions to financial and accounting
problems.

PLO 5. Define accounting problems using contemporary methodologies

PLO 6. Evaluate ethical considerations in accounting.

PLO 7. Function independently and as an active member of a team to perform and supervise
the required tasks.

PLO 8. Apply entrepreneurial skills to assess the impacts of accounting on the financial,
services, manufacturing, and extractive industries.

PLO 9. Solve accounting problems independently using basic accounting principles,
methodologies, and approaches.
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Program Learning Outcomes for Bachelor's
Program Learning Outcomes (PLOs)

PLO 1. Defend theories, techniques, and concepts related to financial reporting and
accounting.

PLO 2. Employ contemporary computing techniques, skills, and modern IT tools required
for financial and accounting reporting.

PLO 3. Communicate skilfully advanced knowledge orally and in writing to a broad range of
audiences.

PLO 4. Administer numerical techniques to propose solutions to financial and advanced
accounting problems

PLO 5. Evaluate financial market problems using advanced information technology and
techniques.

PLO 6. Integrate ethical considerations in accounting and finance.

PLO 7. Function independently and as an active member of a team to perform and
supervise the required tasks.

PLO 8. Apply entrepreneurial skills to assess the national and international impacts of
accounting on the financial, services, manufacturing, and extractive industries

PLO 9. Conduct accounting and finance research assignments through rigorous application
of appropriate principles, methodologies, and approaches.

Study Plan

Pre-

Course Name .
requisite

Semester 1

BUMG1110  Principles of Management NA Core 2 4

BUMG1105 Business Statistics NA Core 2 4

BUMG1104 Introduction to Microeconomics NA Core 2 4

BUAC1101  Principles of Accounting NA Core 2 4

UNIR1002  Arabic Language Skill NA Core 1 2

- BUMK1201 Principles of Marketing NA Core 2 4

BULA1201  Introduction to Business Law NA Core 2 4

BUMG1202  Introduction to Macroeconomics NA Core 2 4

UNIR1100  Communications Skills | NA Core 2 3

UNIR1001 Oman and Islamic Culture NA Core 1 2
Semester 1

BUAC2101  Financial Accounting BuAc1101  Core 2 4

BUAC2102  Financial Management BUAC1101 Core 2 4

. BUAC2103  Cost Accounting BUAC1101  Core 2 4

§ UNIR2100 Communication Skills 11 UNIR1100 Core 2 3

UNIR2001 Entrepreneurship Core 2 2
Semester 2

BUAC2201 Intermediate Accounting, | BUAc2101 Core 2 4
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BUAC2202  Fundamentals of Islamic Finance BUAC2102  Core 4
BUAC2204  Auditing | Core
BUAC2203  Managerial Accounting BUAC2101  Core
Semester 1
UNIR3100  Communication Skills Ill UNIR2100  Core 2 3
BUAC3101 Intermediate Accounting Il BUAC2201  Core 2 4
BUAC3102  Auditing Il BUAC2101  Core 2 4
BUMG3101 Operations Research BUMG1110 Core 2 4
_ semestr2
' BUAC3201 Accounting Information Systems ~ BUAC2101  Core 2 4
BUAC3202  Tax Accounting Core 4
BUAC3203  Financial Reporting & Analysis BUAC2101  Core 4
BUMG3203  Operations Management BUMG1110 Core 2 4
Semester 1
BUAC4101 'S”ttaerzggfgga' Accounting BUAC2201  Core 2 4
BUAC4102  Accounting Theory BUAC2201  Core 2 4
§ BUACA4103 ﬁ%‘LZ”tRSQQ for Extractive BUAC2201 ©ore 4
% BUMG4104  Business Research Methods BUMG1110 Core 2 4
j,>’ Semester 2
BUAC4201  Advanced Accounting BUAC2201  Core 2 4
BUMGA4202  Governance & Business Ethics BUMG1110 Core 2
BUMG4201  Strategic Management BUMG1110 Core 2
BUMG4204  Research Project BUMGA4104 ~ Core 2 4

Course Description

Level 1

BUMG1110 Introduction to management principles, concepts and techniques, management
process and functions including: 1) Planning and decision-making, organizing,
staffing, leadership, motivation, communication, and control. 2) Nature and
importance of business and its objectives, development of a fundamental
understanding of some basic functions in business such as production and
operations, marketing, finance, and human resource management.

BUMG1105 Basic statistical concepts and techniques such as sample, population, parameter,
statistic, descriptive statistics, probability concepts, theoretical discrete and
continuous probability distributions (Binomial, Poisson, and Normal), inferential
statistics (confidence intervals and Hypothesis testing) as applied in business and
economics.

BUMG1104 Fundamental economics concepts, opportunity cost, scarcity, demand, supply,
price mechanisms, household behavior, government role, utility, market structure,
profit maximization, theory of the firm, income, applied microeconomics
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BUAC1101 Accounting as a source of information for decision-makers in profit and non-profit
organizations. The basic concepts of accounting, such as revenues, expenses,
assets, liabilities, profit, and capital. Introduction to double-entry and elementary
bookkeeping. Recording simple transactions, adjusting the accounts for
prepayments and accruals, completing the accounting cycle, and preparing
elementary financial statements. Accounting for a complete cycle for
merchandising enterprises (perpetual inventory systems) and preparing bank
reconciliation.

UNIR1002 finy LS ¢didlal 5 43 5n0 20) 8 (e L ey Lo cdallall gl A jall Al il shais ) jaall 128 Jiiny
R AU 5 o 5 QUSH (mye 5 A1 B S ik o) Blast) (he Ao sana 3 UK gy,

BUMK1201 Introduction to marketing principles from conceptual, analytical, and managerial
points of view; Marketing mix; Marketing Environment; Consumer Markets and
Consumer Buyer behavior and their application; Business Markets and e-
marketing.

BULA1201 The course focuses on the introduction to legal systems and principles, sources of
law, business law in Oman, essential elements of contract law, basic business
structures in Oman, and the law of agency. The final part of the course will
introduce students with alternative dispute resolutions in business.

BUMG1202 The main areas, which will be covered in this course, are the objectives of
macroeconomic policies, GDP, economic growth, Inflation, employment, Interest
rate, Investment, taxation, government expenditure, fiscal and monetary policies,
balance of payments, relations with the international economy, and contemporary
issues.

UNIR1100 This course is designed to provide students with the performance-based skills
required to communicate effectively and efficiently in their future workplace. Team
Based Learning is introduced to actively engage students in a learning process,
to have better learning outcomes, and to develop their collaborative skills and
build up their confidence in communicating in English.

UNIR1001 altaall 5 clgila sia 5 lgumilad 5 b jolias s clgianl 5 cdpadluny) 28EN A o Jaad L je 5 aall 138 (el
S 3 pealaal) cibaaill deal g 48 cdaliead) dnad all ol 8 duadlul) AED g0 s e il ) A8l
LSl A8 zeadle 5l 5 elae Il aDlad (i ymiony LS ecg Sl 5 320l ol 5 ¢ sall Aalosall aVL Cian
ol Galladll 8 agilalgas) 5 caDlsy) g ApadlaY) 5 juaall ely 3 Guileall 505 ¢ Slaall ainall
L..;)Lbal\}

Level 2

BUAC2101 This course is compulsory for all business students who pursue a diploma in all
business streams. The students will be introduced to Accounting for Receivables,
Accounting for Plant assets, Natural resources and Intangibles, Accounting for
Liabilities, Accounting for Partnerships and Corporations, Financial Statements
preparation, Cash Flow Statement in particular.

BUAC2102 Background to corporate financial decision-making and behavior of capital
markets. Financial mathematics with emphasis on discounting techniques, capital
budgeting, and investment appraisal. Short-term asset management, costs of
funds.

BUAC?2103 Relevant costs for decision-making. Different types of costing - job costing and
process costing. Standard costing and calculation of variances. Cost estimation,
activity-based costing, customer costing versus product costing.

UNIR2100 The purpose of the course is to equip students with the necessary language skills
that are required to communicate an effectively. A major focus of the course will
be on writing skills, including paragraph organization, structure, and using
appropriate language for oral communication. This course also aims to familiarize
students with the use of relevant language elements for describing graphs, charts,
and their trends. Based Learning instructional strategies are used in this course.
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UNIR2001 This course is an introductory course in entrepreneurship and innovation. The
course aims to expose undergraduate students of various academic backgrounds
to business venturing and entrepreneurial activity. Students will apply themselves
through developing their own business ideas and assessing them using
knowledge and skills acquired during the course.

BUAC?2201 This course is the continuation of accounting courses in Level 1 of the program. It
expands the scope of accounting topics to students aiming to major in accounting.
The course focuses on income statements, inventory valuation, depreciation,
intangibles, current and non-current liabilities, and financial reporting.

BUAC2202 This course provides an overview of the development and emergence of Islamic
finance, accounting treatments and disclosures of various Islamic finance
activities, and the differences between Islamic and conventional finance. It
critically examines the role of regional and international standard-setting bodies
(e.g. Accounting and Auditing Organization of Islamic Financial Institutions
(AAQIFI). The course also highlights other contemporary issues in specialized
areas, such as governance of Islamic Financial Institutions, ethics, characteristics
of Islamic banking system and insurance, and the underpinning regulatory
framework.

BUMG2204 This course introduces audit procedures and processes by focusing on internal
audit. The course shall cover topics that are relevant for students who wish to
work as internal auditors and in industry. The relevant topics will include (but not
be limited to): the definition of internal auditing and its standards, corporate
governance and control issues, fraud risks, auditing techniques, and conducting
internal audit engagements.

BUAC2203 Role of management accounting information for planning, controlling, and
performance evaluation. Cost objects and cost accumulation, cost behavior, cost-
volume-profit-analysis, incremental analysis, and planning for capital
investments.

Level 3

UNIR3100 The purpose of the course is to enhance students’ performance-based competence,
reinforce essay composition skills and introduce students to the practices and finer
points of writing for academic purposes. It further develops academic writing skills
including: note taking, paraphrasing, summarizing, direct quotation and Harvard
style citation. The course will place equal or greater emphasis on composition skills
such as: essay structure, paragraph structure, coherence and general language
skills

BUAC3101 Building up from students’ knowledge and understanding from previous accounting
courses, this course shall apply most of the concepts introduced by providing more
challenging topics that are more relevant to students at Level 3. For instance, this
course shall include: preparing financial statements with adjustments, describing
and applying the method of determining a lease type (i.e. an operating or finance
lease), explaining the effect of taxable temporary differences on accounting and
taxable profits and calculating the earning per share (EPS) and diluted EPS in
accordance with relevant accounting standards.

BUAC3102 Auditing course is offered basic orientation in accounting so that students can
understand its connectivity among other courses of accounting program.

BUMG3101 It aims to introduce linear programming models, transportation and assignment
models, CPM, and PERT. The objectives of the course are to provide students with
an understanding of the basic concepts of operations research; understand different
decision-making situations and help them in contemplating optimum solutions under
constraints; understand the process of modeling and apply some basic tools and
software for problem-solving; and develop within them project management skills
using network-based techniques and analysis.
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BUAC3201 This course provides knowledge and understanding of the roles of accounting
information systems and their emergence in current business processes in
enhancing the quality of financial information and internal control systems. Students
shall be introduced to different types of accounting software and their advantages
and disadvantages. The course shall cover topics relating to transaction processing,
system documentation, revenue cycle and expense cycle, and other related topics.

BUAC3202 This course introduces the concepts of income tax and the different types of
taxation. The course shall cover the following topics: Introduction to taxation,
personal and corporation income tax, capital gains tax, goods and services tax;
jurisdiction to tax; assessable income, including taxation of capital gains and losses;
non-assessable income; deductions; tax accounting; tax treatment of tax entities;
and tax compliance process.

BUAC3203 This course provides students with the theoretical and technical knowledge
required to conduct financial reporting and analysis. Topics covered in the course
include the development of financial reporting, the reporting and analysis of financial
statements (statement of cash flows, income statement, and balance sheet), and
the limitations of relying on financial statements. The course also provides students
with the techniques used to assess the quality of earnings and to predict the firm’s
financial failure.

BUMG3203 The course aims to introduce operations management tools to increase the
productivity of services and productions. The objectives of the course are to provide
students with an understanding of the basic concepts of operations management;
equip students with the concepts and tools to understand and solve different
operations challenges; and outline to the students the process of solving different
challenges of Operations Management.

Level 4

BUACA4101 This course provides an overview of the accounting issues uniquely confronted by
companies involved in international business. This includes how accounting is
practiced by different countries around the world in comparison to the US. In
addition, the focus will also be on Global rules and regulations issued by
professional accounting bodies such as the International Financial Reporting
Standards (IFRS) and the International Accounting Standards Board (IASB)
which are evolving due to international entities requiring global standardization.
This course provides accountants or graduates, possessing relevant country-
specific qualifications or work experience with an up-to-date and relevant
conversion course, providing a practical and detailed knowledge of the key
international financial reporting standards (IFRSs) and how they are interpreted
and applied.

BUAC4102 This course is an overview of the theory of accounting. It covers the Contrast
between balance sheet and transactions-based approaches, Limitations of
historical cost accounting and alternative approaches such as current cost
accounting, Valuation of intangible assets and liabilities and Contemporary issues
in accounting theory.

BUAC4103 This course will focus on oil and gas accounting and is based on International
Accounting Standards. It will emphasize the acquisition, exploration,
development, and production of oil and gas activities. The topics covered in this
course include the successful efforts method, full cost method, reserve reporting,
the unit of production method, take-or-pay arrangements, and joint interest
accounting, as well as industry-specific controls that should be considered.

BUMG4104 The course is designed to equip students with skills to develop a research
proposal. The course covers the fundamentals of a research project such as
research objectives and research questions, literature review, various elements
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of qualitative and quantitative methods, negotiating access, ethical issues, data
collection and data analysis.

BUAC4201 Mergers and acquisitions and joint ventures. Accounting for corporate group
structures including basic consolidation and equity accounting. International
operations and transfer pricing. Valuation of companies. Accounting for Goodwill,
non-controlling interest, and other intangible assets such as trademarks and
brands.

BUMG4202 This course discusses and applies principles, tools, and methods to successfully
implement change and innovation within organizations. Using several
perspectives to assess organizational performance ensure that students are not
trapped by a single-best approach to change management. Topics outlined in this
course include: strategies to design, implement, communicate and sustain
change; technigues for mapping and assessing when and where change is
needed in an organization; organizational development technigues; as well as
barriers and enablers to fostering an environment conducive to change and
innovation.

BUMG4201 "This course introduces the students to the theory and practice of strategic
management with a view to building and applying skills in conceptualizing strategic
planning and developing actual strategic plans for various organizational settings."

BUMG4204This course is built on the fundamentals of Business Research Methods course;
students are expected to conduct an independent research through which they
are expected to demonstrate a command of the research process including
identification of business problems, data collection, interpretation, and
presentation. The area of focus will be accounting and finance.

Faculty of Business Program Booklet for AY 2024-2025 Page 24 of 83



Bachelor of Management
Program




jL_an dw ol %
Sohar University BBy

General Information about the Program:

Program Name

Management

Award Bachelor of Management
Exit point Diploma / Bachelor
Language of Instruction English

Mode of Study Full Time

Study Scheme Full Time

Study Duration 4 Years

Credit Units/Credit Hours 68 Units / 131 Hours
Professional Body Accreditation NA

1. Completed the General Diploma formerly
Secondary School Completion Certificate in Oman,
or equivalent and having passed Math and at least
one from Physics or Chemistry.

2. Achieved a score at least equal to the Entry
Score to be determined by Sohar University
Admission Requirements Academic Board.

3. Passed the General Foundation Program (GFP).
Passing the English components of the GFP is a
must before entering the program (Faculty),
whereas passing the math and IC3 components
can be either before or after entering the first year
of the program.

From the policy — Version 2024/2025

Entry Requirement

Program Aim

This program provides students with the appropriate managerial skills that are required by all
business sections and prepares them for a unique managerial career. After graduation,
students can use tools for planning and managerial decision-making.

Graduate Attributes and Career Prospects

Potential career paths and industries
A management degree prepares students for a business career, which can apply to any sector

or industry. This program is designed for students seeking to move forward into business and
management positions. Management students will be exposed to a breadth of management
contemporary topics and issues through a thorough combination of theory and practical
business models. Studying for a business management degree allows students to develop a
broad understanding of business organizations and provides them with subject-specific
knowledge in areas such as markets, customers, finance, operations, communication,
information technology, and business policy and strategy.
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Opportunities for further study or professional certification
e National and Multinational Firms.

e Banks and Financial Institutions.

e Insurance Companies.

e Telecommunications Companies.

e Public and Private Sector Employers.

e Opportunities in Small to Medium-Sized Enterprises.

Students can also be eligible for any further higher degrees in any institutions inside and
outside Oman or any professional certificates in the areas of management.

Program Objectives
Program Objectives (POs)

PO1 To prepare graduates for a successful business career.

PO2 To teach business, management, entrepreneurship, communication, teamwork,
and ethical decision-making skills required in a diverse work environment.

PO3 To build graduates’ ability to perform in Business organizations and communities.

PO4 To prepare students to engage in life-long learning and continuous professional

development.

Program Learning Outcomes for Diploma Exit Award
Program Learning Outcomes (PLOSs)

PLO 1. Explain theories, techniques, and concepts related to Business and Management.
PLO 2. Define business problems in different functional areas and contemplate solutions for
them.

PLO 3. Communicate common knowledge orally and in writing to a limited range of
audiences.

PLO 4. Utilize numerical techniques to propose solutions for problems relating to different
functional areas of management.

PLO 5. Discuss relevant computer applications, tools, techniques, and skills required for
decision-making in different functions of management.

PLO 6. Evaluate ethical considerations in relation to Business and Management.

PLO 7. Apply interpersonal skills to work effectively in groups or individually as an active
member of a team to perform a required task.

PLO 8. Identify the importance of entrepreneurial skills in developing a business plan.

PLO 9. Develop research skills that help in continuous learning to deal with various
situations and problems.

Program Learning Outcomes for Bachelor Exit Award

Program Learning Outcomes (PLOSs)

PLO 1. Defend theories, techniques and concepts related to Business and Management.
PLO 2. Utilize relevant computer applications based on tools, techniques, and skills for
decision making in different functions of management.

PLO 3. Communicate skilfully the advanced knowledge orally and in writing to a broad range
of audiences.

PLO 4. Apply numerical techniques to propose solutions for problems relating to different
functional areas of management.
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PLO 5. Evaluate business problems in different functional areas for developing a solution
using appropriate technology.

PLO 6. Administer ethical considerations in relation to Business and Management.

PLO 7. Function independently as well as in groups to perform a required task.

PLO 8. Employ entrepreneurial skills in assessing the national and international impact of
Management on different industries.
PLO 9.Conduct research in different disciplines of management through appropriate
paradigms, methodologies, and approaches.

Study Plan
Course
Code

Course Name

Semester 1

Pre-
requisite

Course
Type

Units | Hours

Level 1

Level 2

' BUMG1110

Principles of Management NA Core 2 4
BUMG1105 Business Statistics NA Core 2
BUMG1104 Introduction to NA Core 4
Microeconomics
BUAC1101 Principles of Accounting NA Core 2

UNIR1002

BUMK1201

Arabic Language Skills

Principles of Marketing

NA

NA

Core

Core

1

2
2 4

BULA1201 Introduction to Business Law NA Core
BUMG1202 :\r/I]tar(c:):jouecc;[ioonno:]c”l)ics NA Core
UNIR1100  Communication Skills | NA Core 2
UNIR1001  Oman and Islamic Culture NA Core
Semester 1
BUAC2101 Financial Accounting BUAC1101 Core 2 4
BUMG2110 Organizational Behavior BUMG1110 Core 2 4
BUMG2112 Public Relations BUMG1110 Core 2 4
UNIR2100  Communication Skills 11 UNIR1100  Core 2 3
UNIR2001  Entrepreneurship NA Core 2 2
Semester 2
BUMG2201 n‘;rr']‘:ge'fnzsn‘;”rce BUMG1110 O 2 4
BUAC2203 Managerial Accounting BUAC1101  Core
BUMG2202 Business Ethics BUMG1110 Core
BUIS2201 Management Information NA Core

System

BUAC2102

Financial Management

NA

Core

C semesers |
' 2

4

BUIS3103

Digital Business

NA

Core
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BUMG3101 Operations Research BUMG1110 Core
UNIR3100  Communication Skills 11l UNIR2100  Core 2 3
T semesez |
BUMG3201 Leadership BUMG1110 Core 2 4
BUMG3202 International Business BUMG1110 Core 2 4
BUMG3203 Operations Management BUMG1110 Core 2 4
BUMK2211 Marketing Management BUMK1201  Core 2 4
Semester 1
BUMG4110 Supply Chain Management BUMG1110 Core 2 4
BUMG4112 Project Management BUMG1110 Core 2 4
BUMG4113 Performance Management BUMG1110 Core 2 4
¥ BUMGA4104 Business Research Methods  BUMG1110  Core 2 4
% Semester 2
- BUMG4201 Strategic Management BUMG1110 Core
BUMGA4202 mgﬁ‘;gi‘r’;‘eﬁt(:hange BUMG1110 <°'®
BUMG4203 Managerial Decision Making BUMG1110 Core
BUMG4204 Research Project BUMG4104  Core
Course Description
Level 1
BUMG1110 Introduction to management principles, concepts and techniques,

management process and functions including: 1) Planning and decision-
making, organizing, staffing, leadership, motivation, communication, and
control. 2) Nature and importance of business and its objectives, development
of a fundamental understanding of some basic functions in business such as
production and operations, marketing, finance, and human resource
management.

BUMG1105 Basic statistical concepts and techniques such as sample, population,
parameter, statistic, descriptive statistics, probability concepts, theoretical
discrete and continuous probability distributions (Binomial, Poisson, and
Normal), inferential statistics (confidence intervals and Hypothesis testing) as
applied in business and economics.

BUMG1104 Fundamental economics concepts, opportunity cost, scarcity, demand,
supply, price mechanisms, household behavior, government role, utility,
market structure, profit maximization, theory of the firm, income, applied
microeconomics

BUAC1101 Accounting as a source of information for decision makers in profit and non-
profit organizations. The basic concepts of accounting, such as revenues,
expenses, assets, liabilities, profit and capital. Introduction to double entry
and elementary bookkeeping. Recording simple transactions, adjusting the
accounts for prepayments and accruals, completing the accounting cycle, and
preparing elementary financial statements. Accounting for a complete cycle
for merchandising enterprises (perpetual inventory systems) and preparing
bank reconciliation.
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BUMK1201 Introduction to marketing principles from conceptual, analytical and
managerial points of view; Marketing mix; Marketing Environment; Consumer
Markets and Consumer Buyer behavior and their application; Business
Markets and e-marketing.

BULA1201 The course focuses on the introduction to legal systems and principles, sources
of law, business law in Oman, essential elements of contract law, basic
business structures in Oman, and the law of agency. The final part of the
course will introduce students with alternative dispute resolutions in business.

BUMG1202 The main areas, which will be covered in this course, are the objectives of
macroeconomic policies, GDP, economic growth, Inflation, employment,
Interest rate, Investment, taxation, government expenditure, fiscal and
monetary policies, balance of payments, relations with International economy
and contemporary issues.

UNIR1100 This course is designed to provide students with the performance-based skills
required to communicate effectively and efficiently in their future workplace.
Team Based Learning is introduced to actively engage students in a learning
process, to have better learning outcomes and to develop their collaborative
skills and build up their confidence in communicating in English.

UNIR1001 il sia s lomibad 5 o jalians clgimaaly cduadla) 28D 4l j0 Jaad Loaje ) jsall 138 ey
il dgal po 485 alusal) dpaddll ol 8 Al A8E 50y ojliel ) AEEN alleall
Sodbs clae dal a3l (o yaien LS o S8 5 3ad) callad 5 ¢asall dalsal) AV Caians il 5 jualadl)
@Ol s Apadluy) B laall el b Cilead) 5505 ¢ Slandl aainall 8 dpadluy) AEE xedl
Goaall s soladll Cllaall i agilalgl s,

Level 2

BUAC2101 This course is compulsory for all business students who pursue a diploma in
all business streams. The students will be introduced to Accounting for
Receivables, Accounting for Plant assets; Natural resources and Intangibles;
Accounting for Liabilities; Accounting for Partnerships and Corporations;
Financial Statements preparation, and Cash Flow Statements in particular.

BUMG2110 To explore the nature of organizational behavior, individual behavior, values
and personality, perception and learning in organizations, emotions &
attitudes, foundations of group behavior, power and politics, organizational
culture, and change.

BUMG2112 This course aims to provide students with a thorough knowledge and
understanding of public relations practices and a detailed insight into the
practices of public relations at a professional level.

UNIR2100 The purpose of the course is to equip students with the necessary language
skills that are required to communicate effectively. A major focus of the course
will be on writing skills including paragraph organization, structure, and using
appropriate language for oral communication. This course also aims to
familiarize students with the use of relevant language elements for describing
graphs, charts, and trends. Team-based learning instructional strategies are
used in this course.

UNIR2001 This course is an introductory course in entrepreneurship and innovation. The
course aims to expose undergraduate students of various academic
backgrounds to business venturing and entrepreneurial activity. Students will
apply themselves through developing their own business ideas and assessing
them using knowledge and skills acquired during the course.

BUMG2201 Introduction and overview of the theory and practice of Human Resources
Management including strategic and international HRM. Students gain an
appreciation of the breadth and scope of HRM.
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BUAC2203 The main aim of the management accounting course is to teach students how
to use management accounting techniques for planning, controlling, and
performance evaluation. The course focuses on management accounting
concepts and techniques. It will explain the differences between various
costing systems, cost-volume-profit analysis, incremental analysis, and
capital investment evaluation.

BUMG2202 The course is designed to educate students with the legal, moral and ethical
issues in business and to create sensitivity to the possible consequences of
decisions made by businesses in achieving their profit objectives.

BUIS2201 Foundation concepts of technology, applications, development, and
management. Computer hardware, software, telecommunication, and
database. Business applications of IS in business operations, decision
making, and strategic advantage. Management issues such as security,
ethics, IS management, IS planning, Knowledge management.

Level 3

BUAC2102 "The main aim of this course is to develop a foundation of financial
management concepts. The objectives of the course are to: Enable students
to analyze financial statements, mainly income statements and balance
sheets using ratio and trend analysis, make students understand the concept
of the time value of money and how to use it for decision-making; acquaint
students with the risk and rates of return on investment in financial assets;
enhance students understanding to classify and rate capital projects using
financial techniques.

BUIS3103 This course is designed to introduce the concepts and nature of E-Business,
doing business in the digital economy, B2B applications, and major models of
E-business. Understanding the enterprise systems and the supply chain,
global and inter-organizational information systems, building an E-Business,
network computing for collaboration practical cases, impact on business, EB
strategy.

BUMG3101 It aims to introduce linear programming models, transportation and
assignment models, CPM, and PERT. The objectives of the course are to
provide students with an understanding of the basic concepts of operations
research; understand different decision-making situations and help them
contemplate optimum solutions under constraint; understand the process of
modeling and apply some basic tools and software for problem-solving;
develop within them project management skills using network-based
techniques and analysis.

UNIR3100 The purpose of the course is to enhance students’ performance-based
competence, reinforce essay composition skills, and introduce students to the
practices and finer points of writing for academic purposes. It further develops
academic writing skills including note-taking, paraphrasing, summarizing,
direct quotation, and Harvard-style citation. The course will place equal or
greater emphasis on composition skills such as essay structure, paragraph
structure, coherence, and general language skKills.

BUMG3201 This course focuses on raising the student’s conscious awareness of
successful leadership skills and managerial effectiveness in formal
organizations. This course aims to offer recommendations for improving
managerial effectiveness and skill development required to inspire, motivate,
and lead others. It also helps the students understand the implications of their
decisions and determine the best courses of action specific to the situation.

BUMG3202 The overall aim of this course is to focus on developing students’ knowledge
of international business so that they understand how business functions in
an international context. In particular, the course will focus on various aspects
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of international business such as trends in the international marketplace,
international business environment issues, theories of international trade,
internationalization factors, internationalization process, market entry modes,
cultural aspects of international management, globalization, international
investment mobilization, and international financial institutions.

BUMG3203 The course aims to introduce operations management tools to increase the
productivity of services and productions. The objectives of the course are to
provide students with an understanding of the basic concepts of operations
management; equip students with the concepts and tools to understand and
solve different operations challenges; and outline to the students the process
of solving different challenges of Operations Management.

BUMK2211 The course is structured around the steps involved in the analytical and
decision-making processes involved in formulating, implementing, and
controlling a marketing management program for a given product entry. This
course provides students with students a broad, complete, and realistic view
of marketing management roles as well as their relationships within today’s
organizations.

Level 4

BUMGA4110 As global competition in both goods and services intensifies, an organization’s
growth and sustainability depend upon how well it integrates the supply chain
function into its overall planning and strategy. Thus, it is imperative for all
business professionals to acquire an understanding of supply chains. Supply
Chain Management deals with the chain of functions and organizations that
create value for customers and shareholders. It involves designing and
producing goods and services, the physical distribution of goods and services,
and the streamlining of the supply chain components to achieve maximum
efficiency and sustainability.

BUMG4112 This course aims to develop the competencies and skills for planning and
controlling projects. It covers the project management process spanning
project selection, planning, implementation, monitoring, and controlling. The
course provides students with a thorough discussion of the managerial skills
requisite to project managers, as well as the technical skills needed for the
effective management of the various aspects of the project.

BUMGA4113 This course introduces the students to the theory and practice of performance
management with a view to developing the capacity to plan, facilitate, assess,
and improve individual and organizational performance. In addition, the
course emphasizes the importance of measuring the effectiveness of human
resource activities that are designed to enhance individual and organizational
performance.

BUMG4104 The course is designed to equip students with skills to develop a research
proposal. The course covers the fundamentals of a research project such as
research objectives and research questions, literature review, various
elements of qualitative and quantitative methods, negotiating access, ethical
issues, data collection, and data analysis.

BUMG4201 This course introduces the students to the theory and practice of strategic
management with a view to building and applying skills in conceptualizing
strategic planning and developing actual strategic plans for various
organizational settings.

BUMG4202 This course discusses and applies principles, tools, and methods to
successfully implement change and innovation within organizations. Using
several perspectives to assess organizational performance ensures that
students are not trapped by a single-best approach to change management.
Topics outlined in this course include: strategies to design, implement,
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communicate, and sustain change; techniques for mapping and assessing
when and where change is needed in an organization; organizational
development techniques; as well as barriers and enablers to fostering an
environment conducive to change and innovation.

BUMG4203 This course examines the individual and collective factors that affect the
decisions that managers make in their everyday work lives. The approach is
descriptive and prescriptive, that is, the focus is on how managers make
decisions, as well as how they ought to make decisions to maximize
organizational and personal outcomes. The course is divided into two main
sections. The first section deals with individual-level processes that influence
managers’ decisions. The second section considers collective (that is, group
or organizational) forces that affect managers’ decisions.

BUMG4204 This course is built on the fundamentals of Business Research Methods
course; students are expected to conduct an independent research through
which they are expected to demonstrate a command of the research process
including identification of business problems, data collection, interpretation,
and presentation. The area of focus will be accounting and finance.
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General Information about the Program:

Program Name

Business and Commercial Law

Award Bachelor of Business and Commercial Law
Exit point Diploma / Bachelor

Language of Instruction English

Mode of Study Full Time

Study Scheme Full Time

Study Duration 4 Years

Credit Units/Credit Hours 68 Units / 131 Hours

Professional Body Accreditation NA

Admission Requirements

1. Completed the General Diploma (formerly the
Secondary School Completion Certificate) in
Oman, or equivalent, and passed Math.
Achieved a score at least equal to the entry score
outlined in the HEAC guidelines for student
admission published annually.

2. Passed the General Foundation Program (GFP).
Passing the English components of the GFP is
mandatory prior to entering the program,
whereas the Math and IC3 components can be
passed either before or after entering the first
year of the program. All students progressing to
Faculty without having completed all
components of the GFP are only eligible to
undertake a half course load until the GFP
components have been fully completed.

Entry Requirement

From the policy — Version 2024/2025

Program Aim

This program is structured to equip students with knowledge in the commercial legal aspects
in Oman, GCC Countries, and internationally. This knowledge helps graduates to develop
their decision-making skills in corporate legal matters.

Graduate Attributes and Career Prospects

Potential career paths and industries

Graduates of the Business and Commercial Law program are well-prepared for diverse career
opportunities across multiple industries. With their expertise in legal and business principles,

they can pursue roles in:

1. Corporate and Commercial Law: Legal consultant, compliance officer, contract

analyst.

2. Banking and Finance: Regulatory compliance specialist, financial legal advisor,

risk management officer.

3. Entrepreneurship and Business Development: Business consultant, startup

advisor, corporate strategist.
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Government and Regulatory Agencies: Policy analyst, trade compliance officer,
legal researcher.

International Trade and Arbitration: Trade law specialist, arbitration consultant,
customs compliance officer.

Real Estate and Property Law: Legal advisor for real estate firms, contract
negotiator.

Human Resources and Employment Law: HR compliance officer, labor law
consultant.

Intellectual Property and Technology Law: IP analyst, digital compliance officer,
patent consultant.

Nonprofit and NGOs: Legal and regulatory advisor, policy development officer.

Graduates can work in corporations, law firms, financial institutions, multinational
organizations, government agencies, and consulting firms.

Opportunities for further study or professional certification

1.

arwn

o

10.
11.
12.
13.
14.
15.

Graduates of the program can pursue advanced degrees or professional
certifications to enhance their expertise and career prospects. These include:
Postgraduate Degrees:

Master’s in Business Law

Master’s in Commercial Law

Master of Laws (LL.M.) with specialization in Corporate Law, Trade Law, or
Financial Law

Master of Business Administration (MBA) with a focus on legal and regulatory
affairs

Doctor of Philosophy (Ph.D.) in Business Law, Corporate Governance, or related
areas

Professional Certifications:

Certified Compliance & Ethics Professional (CCEP)

Certified Commercial Contracts Manager (CCCM)

Certified Risk and Compliance Management Professional (CRCMP)

Chartered Institute of Arbitrators (ClArb) Membership

Certified Fraud Examiner (CFE)

International Trade Law Certification (from institutions such as ICC Academy)
Legal and Business Ethics Certifications (from various legal institutes and business
schools)

Internship or Practical Training

Internship Training

As part of the Bachelor of Business and Commercial Law program, students are required to
complete a mandatory internship training component, which provides practical exposure and
industry experience.

Duration and Requirements

e The internship lasts 8 weeks.
e Students must have completed or be registered for at least 75% of their coursework
before they can be considered eligible for the internship.
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Assessment Criteria
Students will be evaluated based on the following:

o Weekly Activity Reports — Students will document their tasks, learning outcomes, and
reflections throughout the internship.

e Presentations — Students will present summaries of key experiences and
professional insights gained during the internship.

e Supervisor/Employer Evaluation Feedback — The host organization will assess the
student's performance based on the following attributes:

Communication skills

Information technology skills
Numeracy skills

Creativity and problem-solving skills
Teamwork skills

Social and ethical responsibility skills
Critical judgment skills

Nooahk~wdpE

Supervision Details

e A dedicated Internship Coordinator, appointed under the Program Coordinator, will
oversee each internship cycle.

e The Internship Coordinator is responsible for ensuring proper placement, monitoring
progress, and serving as a liaison between students, faculty, and industry partners.

Program Objectives

Program Objectives (POs)

pO1 Introduce students to the legal system, its principles, and sources of law.

Enhance students’ understanding of the elements of contract law, contract terms,

discharge of contract, and employment law.

PO3 Enable students to apply the principles of quantitative methods, information
systems, and personnel development in a business law environment.

P04 Enable students to apply the principles of the law of agency to business structures.

PO2

Enable students to identify and evaluate the economic, legal, social, political and

PO5 ethical environment in which businesses operate.

PO6 Enable students to carry out rgsearch with_a view to _finding solutions to _
contemporary problems affecting the practice of business and commercial law.

PO7 Prepare students with the skills to engage in life-long learning and

continuous professional development.

Program Learning Outcomes for Diploma Exit Award
Program Learning Outcomes (PLOSs)

PLO 1. Explain theories, laws, and concepts related to business and commercial law.

PLO 2.ldentify business-related legal problems in different functional areas using
appropriate technologies.

PLO 3. Communicate basic knowledge both orally and in writing to a broad range of
audiences.

PLO 4. Practice numerical techniques for problems relating to different areas of business
and commercial law.
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PLO 5. Discuss relevant computer applications based on the tools, techniques, and skills
required for decision-making in different functions of business and commercial law.

PLO 6. Identify ethical principles in relation to business and commercial law.

PLO 7. Function with minimum supervision as well as in group settings to perform a required
task in business and commercial law.

PLO 8. Develop entrepreneurial skills in assessing the national and international impact of
business and commercial law on different industries.

PLO 9. Apply critical thinking skills to solve complex legal and ethical issues in global
business throughout their professional careers

Program Learning Outcomes for Bachelor Exit Award
Program Learning Outcomes (PLOSs)

PLO 1. Discuss theories, laws and concepts related to business and commercial law.

PLO 2. Analyze business-related legal problems in different functional areas using
appropriate technologies.

PLO 3. Communicate advanced knowledge, orally and in writing, to a broad range of
audiences

PLO 4. Evaluate numerical techniques for problems related to different areas of business
and commercial law.

PLO 5. Utilize relevant computer applications based on the tools, techniques, and skills
required for decision-making in different functions of business and commercial law.

PLO 6. Defend ethical principles in relation to business and commercial law.

PLO 7. Function independently as well as in group settings to perform a required task in
business and commercial law.

PLO 8. Employ entrepreneurial skills in assessing the national and international impact of
business and commercial law on different industries.

PLO 9. Conduct research in different disciplines of business and commercial law using
appropriate paradigms, methodologies, and approaches.

Study Plan

Course Pre-
Course Name s
Code requisite

Units | Hours

Semester 1

BUMG1110 Principles of Management NA Core 2 4
BUMG1105 Business Statistics NA Core 2
BUMG1104 ioduction 10 NA Core 2
BUAC1101 Principles of Accounting NA Core 2 4
UNIR1002  Arabic Language Skills NA Core 1 2
BUMK1201 Principles of Marketing NA Core 2 4
BULA1201 :_n;\rlsductlon to Business NA Core 5
BUMG1202 :\;‘ggrdouecg:)onnomcs NA Core 2 4
UNIR1100  Communication Skills | NA Core 2
UNIR1001  Oman and Islamic Culture NA Core
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Level 2

Semester 1
BULA2101 Legal Issues in Commercial NA Core 5 4
Law
BULA2102 Law of Organizations NA Core 2 4
BUAC2102 Financial Management BUAC1101  Core 2 4
BUMG2110 Organizational Behavior BUMG1110 Core 2 4
UNIR2001  Entrepreneurship NA Core 2 2
Semester 2
BULA2201 Employment Law NA Core 2 4
BULA2202  Extractive Industry Law NA Core 2
BUIS2201 g/l;sr;g?nesment Information NA Core > 4
UNIR2100  Communication Skills Il UNIR1100  core 2
BINT2000  Internship %o core 0 0

' BULA3101  Contract Law NA Core 2 4
BULA3102 Consumer Protection Law NA Core 2 4
BUIS3103  Digital Business NA Core 2 4
UNIR3100 = Communication Skills 111 UNIR2100 Core 2 3

2

BULA3201

Intellectual Property Law

NA

Core

4

BULA3202  Air & Maritime Law NA Core
BUMG3202 International Business BUMG1110 Core 4
BUMG4202 CSovernance & Business  piyuci119  Core 2 4
Ethics
Semester 1
BULA4101 Information Technology NA Core > 4
Law
BULA4102 Tourism & Hospitality Law NA Core 2
BUMG4110 Supply Chain Management = BUMG1110 Core 2
Business Research
<
a BUMG4104 Methods BUMG1110 Core 2
E Semester 2
BULA4201 International Trade Law NA Core 2 4
BULA4202 AIternat_|ve Dispute NA Core 5
Resolution
BUMG4201 Strategic Management BUMG1110 Core 2 4
BUMG4204 Research Project BUMG4104 Core 2 4
0,
BINT4000 Internship 75% of the Core 0
courses
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Course Description

Level 1

BUMG1110 Introduction to management principles, concepts and techniques, management
process and functions including: 1) Planning and decision-making, organizing,
staffing, leadership, motivation, communication and control. 2) Nature and
importance of business and its objectives, development of a fundamental
understanding of some basic functions in business such as production and
operations, marketing, finance, and human resource management.

BUMG1105 Basic statistical concepts and technigues such as sample, population, parameter,
statistic, descriptive statistics, probability concepts, theoretical discrete and
continuous probability distributions (Binomial, Poisson, and Normal), inferential
statistics (confidence intervals and Hypothesis testing) as applied in business and
economics.

BUMG1104 Fundamental economics concepts, opportunity cost, scarcity, demand, supply,
price mechanisms, household behavior, government role, utility, market structure,
profit maximization, theory of the firm, income, applied microeconomics

BUAC1101 Accounting as a source of information for decision makers in profit and non-profit
organizations. The basic concepts of accounting such as revenues, expenses,
assets, liabilities, profit and capital. Introduction to double entry and elementary
bookkeeping. Recording simple transactions, adjusting the accounts for
prepayments and accruals, completing the accounting cycle and preparing
elementary financial statements. Accounting for a complete cycle for
merchandising enterprises (perpetual inventory systems) and preparing bank
reconciliation.

UNIR1002 iy LS Aidlal 5 dy5ni 20l 8 (e Lo laly Loy cdallall gl A jall Al & jlga shais ) jaall 128 Jiimy
a2 g o g QUK a5 Al B el ciuduls ol Ll (e e gana o8 ALK ol

BUMK1201 Introduction to marketing principles from conceptual, analytical and managerial
points of view; Marketing mix; Marketing Environment; Consumer Markets and
Consumer Buyer behavior and their application; Business Markets and e-
marketing.

BULA1201 The course will cover the torts of negligence and its relevance with the business
activities or professionals in the business transactions; products liability and its
implications in the business; commercial contracts, its formation, terms and how
the contracts are discharged; and dispute resolution methods that would be
relevant in business, in particular arbitration and intellectual property rights under
the law of Sultanate of Oman.

BUMG1202 The main areas, which will be covered in this course, are the objectives of
macroeconomic policies, GDP, economic growth, Inflation, employment, Interest
rate, Investment, taxation, government expenditure, fiscal and monetary policies,
balance of payments, relations with international economy and contemporary
issues.

UNIR1100 This course is designed to provide students with the performance-based skills
required to communicate effectively and efficiently in their future workplace. Team
Based Learning is introduced to actively engage students in a learning process,
to have better learning outcomes and to develop their collaborative skills and build
up their confidence in communicating in English.

UNIRL001 alaall 5 clgila sia 5 clgumilin s b jilian s cleizaal s ciadluy) A8 Al 3 Jana Ui se ) 13 ey
) 5 peabeall il dgal go 3iS 5 chalusall Apaddl by 8 dpedlall) Z8E 505 o el ) AL
LSl ABED e ol 5 elbae Jal adlad (m yatasy LeS coSa1 5 3ad) sl 5 ¢ gl Aclisall aVL Cimns
il Gllaall b agilaleas] 5 cadsY) s dadls¥) 5 bianll sliy & Cilanll 535 ¢ lanll painall
s baalls,

Level 2
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BULA2101 The course will cover the torts of negligence and its relevance with the business
activities or professionals in the business transactions; products liability and its
implications in the business; commercial contracts, its formation, terms and how
the contracts are discharged; and dispute resolution methods that would be
relevant in business, in particular arbitration and intellectual property rights under
the law of Sultanate of Oman.

BULA2102 This course introduces the legal framework in which managers operate a business
enterprise. It examines various business relationships and organizations
including Agency relationships; Partnerships; Limited liability companies;
Corporations; Duties of senior management; Rights of shareholders; Rights and
duties in the context of transactions for corporate control; and Insider trading.
Because the course focuses on the legal environment in which management
decisions are made, legal cases are used in class discussions as per
requirements.

BUAC2102 Background to corporate financial decision-making and behavior of capital
markets. Financial mathematics with emphasis on discounting techniques, capital
budgeting, investment appraisal. Short-term asset management, costs of funds.

BUMG2110 To explore the nature of Organizational Behavior, Individual Behavior, Values and
Personality, Perception and learning in organizations, Emotions & Attitudes,
Foundations of group behavior, Power and Politics, Organizational Culture and
Change.

UNIR2001 This course is an introductory course in entrepreneurship and innovation. The
course aims to expose undergraduate students of various academic backgrounds
to business venturing and entrepreneurial activity. Students will apply themselves
through developing their own business ideas and assessing them using
knowledge and skills acquired during the course.

BULA2201 This course will focus on the following issues in relation to employment law: Nature
of employment, Duties of employees and employers, safe and secure work
environment, and types of employee dismissal: fair, unfair and constructive. The
role of Governmental Labor Offices and Labor Associations will also be
discussed.

BULA2202 The course will expose students to a variety of academic perspectives on the
course topic, ranging from organizational and technical planning aspects to law,
economics, and political science. Based on a combination of lectures, a field visit
to one of a few currently or prospective operating mines and a local settlement,
and students’ application of theoretical knowledge in a practical context, the
interdisciplinary approach will enhance students’ ability to act in a multidisciplinary
context and stimulate their appreciation and understanding of how their own field
interacts with other fields.

BUIS2201 Foundation concepts of technology, applications, development, and management.
Computer hardware, software, telecommunication, and database. Business
applications of IS in business operations, decision making, and strategic
advantage. Management issues such as security, ethics, IS management, IS
planning, Knowledge management

UNIR2100 The purpose of the course is to equip students with the necessary language skills
that are required to communicate in an effective way. A major focus of the course
will be on writing skills including paragraph organization, structure, and using
appropriate language for oral communication. This course also aims to familiarize
students with the use of relevant language elements for describing graphs, charts,
and their trends. Team-Based Learning instructional strategies are used in this
course.

Level 3

BULA3101 This course will cover in detail the nature of contracts in and their essential
elements. The legality of contracts and the legal capacity of the parties involved.
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Conditions of contracts: implied and expressed terms, exclusion clauses, and
trans-national terms. Discharge of contracts and remedies.

BULA3102 This course examines problems in the formation of consumer transactions, then
moves to the element of the transaction and concludes with preparations. At each
stage of the transaction, the first investigation is whether any intervention on
behalf of consumers is warranted. The second inquiry is concerned with the
extent to which intervention impacts upon the freedom of contract and the rights
of the parties concerned, including the cost of such intervention.

BUIS3103 This course is designed to introduce the concepts and nature of E-Business,
doing business in the digital economy, B2B applications, and major models of E-
business. Understanding the enterprise systems and the supply chain, global
and inter-organizational information systems, building an E-Business, network
computing for collaboration practical cases, impact on business, EB strategy.

UNIR3100 The purpose of the course is to enhance students’ performance-based
competence, reinforce essay composition skills, and introduce students to the
practices and finer points of writing for academic purposes. It further develops
academic writing skills including note-taking, paraphrasing, summarizing, direct
guotation, and Harvard-style citation. The course will place equal or greater
emphasis on composition skills such as essay structure, paragraph structure,
coherence, and general language skills.

BULA3201 Matters related to Intellectual Property Law is of growing concern among the
business community across the world. As a member of the global community
Oman needs to equip its students with proper knowledge of the subject matter to
deal with Intellectual Property Rights related matters in maintaining a cohesive
business competitiveness environment. It is in realization of this fact that this
course has been added to the program.

BULA3202 Aviation and Maritime Law module is designed to impart information to commercial
law graduates in national and international maritime and aviation laws which allow
them to contribute to the shipping and aviation industry. The course involves the
legal system for both aviation and maritime; basic principles of liability, safety and
security in aviation and maritime industries, employment laws of both, and dispute
settlement laws in aviation and maritime industries.

BUMG3202 The overall aim of this course is to focus on developing students’ knowledge of
international business so that they understand how business functions in
international context. In particular, the course will focus on various aspects of
international business such as trends in the international marketplace,
international business environment issues, theories of international trade,
internationalization factors, internationalization process, market entry modes,
cultural aspects of international management, globalization, international
investment mobilization and international financial institutions.

BUMG4202 The course is designed to educate students with the legal, moral and ethical
issues in business and to create sensitivity to the possible consequences of
decisions made by businesses in achieving their profit objectives.

Level 4

BULA4101 The course focuses on legal and regulatory aspects of the Internet and related
technologies. It covers topics of concern to individuals as well as businesses and
government, including protection of intellectual property in a digital environment,
electronic contracts, computer and information security, and cyber-crime. IT Law
examines the legal problems that have arisen due to the considerable increase
in the use of computers in society since the last quarter of the 20th century.

BULA4102 This course describes tourism law for future tourism industry law professionals.
The module offers a legal perspective on the three crucial aspects of tourism -
business, the environment and the tourist/consumer.
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BUMG4110 As global competition in both goods and services intensifies, an organization’s
growth and sustainability depend upon how well it integrates the supply chain
function into its overall planning and strategy. Thus, it is imperative for all business
professionals to acquire an understanding of supply chains. Supply Chain
Management deals with the chain of functions and organizations that create
values for customers and shareholders. It involves designing and producing
goods and services, the physical distribution of goods and services, and the
streamlining of the supply chain components to achieve maximum efficiency and
sustainability.

BUMG4104 The Research Project A course is deigned to equip students with skills to develop
a research proposal. The course covers the fundamentals of a research project
such as research objectives and research questions, literature review, various
elements of qualitative and quantitative methods, negotiating access, ethical
issues, data collection and data analysis.

BULA4201 This course is designed to advance the knowledge of business law students and
further enable them to discuss complex issues of the international trading system.
In this context, the course will impart lessons on the following topics: international
trade transactions including international sale of goods which will focus on the
Vienna Convention on the international sale of goods, international carriage of
goods and international arbitration, types of arrangements for undertaking
international business such as licensing agreements, franchise agreements, and
distributorship agreement.

BULA4202 Conduct of business activities are often faced with rise of disputes of different
magnitude. An amicable solution to such disputes not only saves time and cost
compared to costly court procedures, but also helps maintain the confidentiality
and business reputation of the parties in concern. Hence, this course is designed
and proposed with a view to providing the students with knowledge about
methods of alternative dispute resolution, their applicability and advantages.

BUMG4201 This course introduces the students to the theory and practice of strategic
management with a view to building and applying skills in conceptualizing
strategic planning and developing actual strategic plans for various organizational
settings.

BUMG4204 This course is built on the fundamentals of the Business Research Methods
course; students are expected to conduct an independent research through which
they are expected to demonstrate a command of the research process including
identification of business problems, data collection, interpretation, and
presentation. The area of focus will be accounting and finance.

BINT2000/BINT4000 The course is designed to provide a short period of professional
experience to students from the Business and Commercial Law
program, so as to enhance their employability prospects. Furthermore,
the internship will offer students the prospect to apply knowledge,
concepts and skills learnt throughout the degree program to date in a
real business setting thus enabling an experiential learning opportunity.
Upon completing the fourth year of study, all students should undergo
a mandatory eight weeks of professional training. Students can choose
to undertake an internship within the public or private sector, or non-
governmental organizations.
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General Information about the Program:

Program Name Management Information Systems

Award Bachelor of Management Information Systems
Exit point Diploma/ Bachelor

Language of Instruction English

Mode of Study Full Time

Study Scheme Full Time

Study Duration 4 Years

Credit Units/Credit Hours 68 Units / 131 Hours

1. Completed the General Diploma Formerly
Secondary School Completion Certificate in
Oman, or equivalent and having passed Math.
Achieved a score at least equal to the entry score
outlined in the HEAC Guidelines for student’s
admission published annually.

2. Passed the General Foundation Program (GFP).
Passing the English components of the GFP is a

Admission Requirements must before entering the program (Faculty),

whereas passing the math and IC3 components

can be either before or after entering the first
year of the program. All students progressing to

Faculty without having completed all

components of the GFP are only eligible to take

a half load until the GFP components have been

fully completed.

Entry Requirement From the policy — Version 2024/2025

Program Aim

The Bachelor of Management Information Systems program aims to transfer the knowledge
and skills required to align business strategies with information system strategies. Therefore,
the program aims to produce graduates capable of designing, developing, and evaluating
information systems for business organizations using information technologies.

Graduate Attributes and Career Prospects

Potential career paths and industries

Graduates of the Management Information Systems (MIS) program at Sohar University,
Oman, are equipped with the skills to bridge the gap between business and technology. They
can pursue careers in various industries, including banking, healthcare, retail, logistics,
government, and telecommunications. Common career paths include IT Business Analyst,
Systems Analyst, Database Administrator, Cybersecurity Specialist, ERP Consultant, and
Digital Transformation Manager. With the increasing reliance on data-driven decision-making,
MIS professionals play a crucial role in enhancing business efficiency, security, and innovation
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Opportunities for further study or professional certification

MIS graduates have a strong foundation to pursue advanced studies, including Master’s
degrees in Information Systems, Data Analytics, Cybersecurity, or Business Administration
(MBA). They can also enhance their credentials by obtaining professional certifications such
as Certified Information Systems Auditor (CISA), Certified Business Analyst Professional
(CBAP), Project Management Professional (PMP), and Microsoft Certified Solutions Expert
(MCSE). These certifications boost career prospects and enable graduates to specialize in
high-demand areas such as data analytics, IT governance, and cloud computing.

Program Objectives

Program Objectives (POs)

Enable students to attain a deep understanding of how business organizations

POl develop and manage information systems in a competitive business context.

PO? Enable studt_—:'nts to acq_uire the programming and web development skills to
develop business solutions.

PO3 Enhance student’s ability, knowleqlge and_skills to facilitate the acquisition,
development, and deployment of information systems.

PO4 Enh_ance _students_’ professional skill_s and gmphasize a practica_tl approach to
business information system analysis, design, integration, and implementation.

POS Enable students to conduct re_search with a view to fin_ding soll_Jtions to
contemporary problems affecting the management of information systems.

pog Frepare students with the skills to engage in life-long learning and

continuous professional development.

Program Learning Outcomes for Diploma Exit Award
Program Learning Outcomes (PLOSs)
PLO 1. Define theories, techniques, and concepts related to Management Information
Systems.

PLO 2. Identify appropriate technology to investigate information systems applications for
an organization.

PLO 3. Communicate skilfully, both orally and in writing, with basic knowledge to a broad
range of audiences.

PLO 4. Use information systems to solve a range of quantitative business problems.

PLO 5. Utilize computer-based information systems and related technologies to solve real-
world problems.

PLO 6. Explain ethical and privacy issues in relation to information systems in society and
organizations.

PLO 7. Discuss interpersonal skills to work independently and as an active member of a
team to perform a required task.

PLO 8. Identify the importance of entrepreneurial skills for developing a business plan.

PLO 9.Classify secondary data sources and refer to them by applying appropriate
referencing styles.

Program Learning Outcomes for Bachelor Exit Award

Program Learning Outcomes (PLOs)

PLO 1. Discuss theories, techniques, and concepts related to Management Information
Systems.

PLO 2. Use appropriate technology to investigate information systems applications for
an organization.
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PLO 3. Communicate skilfully, both orally and in writing, advanced knowledge to a broad
range of audiences.

PLO 4. Evaluate information systems to solve a range of quantitative business
problems.

PLO 5. Design computer-based information systems and related technologies to solve
real world problems.

PLO 6. Defend ethical and privacy issues in relation to information systems in society
and organizations.

PLO 7. Function independently and as an active member of a team to perform a required
task.

PLO 8. Employ entrepreneurial skills in assessing the national and international impact
of emerging technologies on a variety of industries.

PLO 9. Conduct information systems related research through planning and application
of appropriate principles, methodologies, and approaches.

Study Plan

ggz;se Course Name C_(I?uze Units
Semester 1
| BUMG1110 Principles of Management NA Core 2 4
BUMG1105 Business Statistics NA Core 2
BUMG1104 mféfggggggr;?cs NA Core 2 4
BUAC1101 Principles of Accounting NA Core 2
% UNIR1002  Arabic Language Skills NA Core 1 2
| BUMK1201 Principles of Marketing NA Core 2 4
BULA1201 Introduction to Business Law NA Core 2
BUMG1202 mé’:jouecgfn“omcs NA Core 2
UNIR1100 = Communication Skills | NA Core 2
UNIR1001  Oman and Islamic Culture NA Core 1
Semester 1
BUAC2101 Financial Accounting BUAC1101 Core 2
BUIS2101  Fundamentals of Web Design NA Core 2
BUIS2102 grl:ds%eesé?giystems Analysis NA Core >
~, BUMG2110 Organizational Behavior BUMG1110 Core 2
$ UNIR2001  Entrepreneurship NA Core 2 2
3 Semester 2
BUIS2201 I\S/I;asr:g?nesment Information NA Core 5 4
BUIS2202  Introduction to Database BUIS2102  core 2
BUIS2203 Eg;:lrcl)?is communication and NA Core 5
UNIR2100  Communication Skills II UNIR1100  core 2 3
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Level 4

Semester 1
BUIS3101  Advanced Web Design BUIS3101 Core 2 3
BUIS3102 Database Management BUIS3102  Core 2 3
BUIS3103  Digital Business NA Core 2 4
BUIS3104  Business Intelligence NA Core 2 3
BUAC3201 é;;fe“m”tsing Information BUAC2101  Core 2 4
BUIS3201  Enterprise systems BUIS2201 Core 2
BUMG3202 International Business BUMG1110 Core 2
UNIR3100 Communication Skills Il UNIR2100 Core 2

Semester 1
BUIS4101 '\D"g\?é'g Sﬁg'ri]‘iaﬁon BUIS3103  Core 2 3
BUIS4102 :Gg%agﬁgnsty“ems Project NA Core 2 3
BUIS4103  Digital Government NA Core 3
BUMG4104 Business Research Methods BUMG1110 Core 4

Semester 2
BUMG4201 Strategic Management BUMG1110 Core 2 4
BUIS4201  Information systems Auditing NA Core 2 4
BUIS4202  Digital Crimes and Ethics NA Core 2 3
BUIS4203  Graduation Project BUMG4104 Core 2 4

Course Description

Level 1

BUMG1110 Introduction to management principles, concepts, and techniques, management

process and functions, including: 1) Planning and decision-making, organizing,
staffing, leadership, motivation, communication, and control. 2) Nature and
importance of business and its objectives, development of a fundamental
understanding of some basic functions in business, such as production and
operations, marketing, finance, and human resource management.

BUMG1105 Basic statistical concepts and technigues such as sample, population, parameter,

statistic, descriptive statistics, probability concepts, theoretical discrete and
continuous probability distributions (Binomial, Poisson, and Normal), inferential
statistics (confidence intervals and Hypothesis testing) as applied in business and
economics.

BUMG1104 Fundamental economics concepts, opportunity cost, scarcity, demand, supply,

price mechanisms, household behaviour, government role, utility, market
structure, profit maximization, theory of the firm, income, applied microeconomics

BUAC1101 Accounting as a source of information for decision makers in profit and non-profit

organizations. The basic concepts of accounting such as revenues, expenses,
assets, liabilities, profit and capital. Introduction to double entry and elementary
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bookkeeping. Recording simple transactions, adjusting the accounts for
prepayments and accruals, completing the accounting cycle and preparing
elementary financial statements. Accounting for a complete cycle for
merchandising enterprises (perpetual inventory systems) and preparing bank
reconciliation.

UNIR1002 iy LS didlal 5 dysnd 2ol e Lo 3lay Loy dallall (ol Ay jall 4all) sl sk el 1aa iiay
R US55 5 QUSH (2 ye 5 A1 B S il o) Tlas) (he Ao sana 3 UK gy,

BUMK1201 Introduction to marketing principles from conceptual, analytical and managerial
points of view; marketing mix; marketing environment; consumer markets and
consumer buyer behaviour and their application; business markets and e-
marketing.

BULA1201 The course focuses on the introduction to legal systems and principles, sources of
law, business law in Oman, essential elements of contract law, basic business
structures in Oman, and the law of agency. The final part of the course will
introduce students with alternative dispute resolutions in business.

BUMG1202 The main areas, which will be covered in this course, are the objectives of
macroeconomic policies, GDP, economic growth, Inflation, employment, Interest
rate, Investment, taxation, government expenditure, fiscal and monetary policies,
balance of payments, relations with international economy and contemporary
issues.

UNIR1100 This course is designed to provide students with the performance-based skills
required to communicate effectively and efficiently in their future workplace. Team
Based Learning is introduced to actively engage students in a learning process,
to have better learning outcomes and to develop their collaborative skills and build
up their confidence in communicating in English.

UNIR1001 allaall5 clgila sia s clgnnilias 5 ba yoliaa s clgizan 5 cdaaduay) A8 4l j0 Janad Laje sl 138 ey
) 5 bl il dgal so 4S5 chalosall Gpad il ey 8 AuedluY) A gy e bl S AEE)
LSl A8 eadle ol 5 elas Jal @Dl (mymiony LS e Sl 5 3ad) ol 5 ¢ sal) Aalosall 2aVL Cian
i) Gallaall & agilalas) 5 DY) i g Apadlull 5 il el (A Cpileall )05 ¢ Slan) aainall
s baalls,

Level 2

BUAC2101 This course is compulsory for all business students who pursue a diploma in all
business streams. the students will be introduced to accounting for receivables,
accounting for plant assets; natural resources and intangibles; accounting for
liabilities; accounting for partnerships and corporations; financial statements
preparation, cash flow statement in particular.

BUIS2101 The aim of this course is to provide the students with the knowledge and skills
required to develop Web sites for business or other use. The students will learn
the basics of the Internet, the WWW (World Wide Web), and understand the
architecture of a client/server model. They will get a hands-on experience on how
to create web sites using HTML5, how to improve them using CSS3 (Cascading
Style Sheets), how to make them interactive using a scripting language
(JavaScript) and how to give them a dynamic character by using the client/server
model through PHP. The team collaboration will be an essential part of the course
as well as the implementation of a real web site.

BUIS2102 business systems analysis and design is an introduction course to systems
analysis and design which aims to make students aware of the concepts of object-
oriented (00) analysis and design as the principal industry-proven method for
developing reliable, modular, testable programs and systems. this course
provides introductions in the latest of requirements gathering, analysis, design,
and testing methods. intensive hands-on exercises offer a working knowledge
that turns concepts into practice.

BUMG2110 To explore the nature of organizational behaviour, individual behaviour, values
and personality, perception and learning in organizations, emotions & attitudes,
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foundations of group behaviour, power and politics, organizational culture and
change.

UNIR2001 This course is an introductory course in entrepreneurship and innovation. The
course aims to expose undergraduate students of various academic backgrounds
to business venturing and entrepreneurial activity. Students will apply themselves
through developing their own business ideas and assessing them using the
knowledge and skills acquired during the course.

BUIS2201 Foundation concepts of technology, applications, development, and management.
Computer hardware, software, telecommunication, and database. Business
applications of IS in business operations, decision making, and strategic
advantage. Management issues such as security, ethics, IS management, IS
planning, and Knowledge management

BUIS2202 This course introduces the fundamental concepts of data, database, and
management. The theoretical and practical content of the course will cover the
conceptual data model, data architecture, the logical data model, and
normalization associated with database management systems (DBMS).

BUIS2203 This course presents the foundations of data communications and takes a bottom-
up approach to computer networks. The Physical Layer is presented in the form
of basic Data communication concepts over various transmission media, wireless
transmission, and the telephone system. The Data Link Layer presentation deals
with design issues, multiple access protocols, IEEE standard 802 for LANs and
WLANSs, as well as bridges, switches, and high-speed LANs. The basic functions
of the Network Layer are explained in the context of design issues,
internetworking, and the network layer in the Internet. The Transport Layer
includes the transport service and elements of transport protocols, as well as the
TCP and UDP Internet transport protocols. The application layer issues cover the
main distributed applications, such as electronic mail. the course concludes with
an overview of basic network security and management concepts.

UNIR2100 The purpose of the course is to equip students with the necessary language skills
that are required to communicate in an effective way. A major focus of the course
will be on writing skills including paragraph organization, structure, and using
appropriate language for oral communication. This course also aims to familiarize
students with the use of relevant language elements for describing graphs, charts,
and their trends. team-based learning instructional strategies are used in this
course.

Level 3

BUIS3101 The Advanced Web Design course is to prepare students for being able to work as
an entry level professional with a professional web design team. The course will
mix of theoretical and practical skills required for web content management and
client-side/server-side functionality using HTML/CSS/JavaScript/PHP/My SQL.

BUIS3102 Introduction of database concepts, data architecture, model representations,
DBMS, Normalization, SQL, Database development, database management,
managerial issues, Business applications of database (using selected tools). Web
databases, relation with EC.

BUIS3103 This course is designed to introduce the concepts and nature of E-Business, doing
business in the digital economy, B2B applications, and major models of E-
business. Understanding the enterprise systems and the supply chain, global and
inter-organizational information systems, building an E-Business, network
computing for collaboration practical cases, impact on business, EB strategy.

BUIS3104 This course delivers an introduction to Business Intelligence (Bl) as a part of and
functionality of Information Systems. It explores how business problems can be
solved effectively through the use of data warehouses, and data mining and how
to gain new insights into organizational operations and help improve enterprise
decision-making. It also includes a discussion on the differences between types
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of reporting and analytics, enterprise data warehousing, data management
systems, decision support systems, knowledge management systems, and big
data. This course emphasizes the principles and best practices for how to use
data to support fact-based decision-making within the enterprise.

BUAC3201 This course explores the fundamentals of business processes and transaction
processing, AIS documentation, internal controls, AIS cycles, issues related to
cybercrimes & threats and ethics, and the use of computer software as tool for
AIS documentation and data processing.

BUIS3201 The scope of this course is to introduce the concept of Enterprise Systems and
Enterprise Resource Processing (ERP). Business Functions and Business
Processes. Topics include the development of enterprise resource planning
systems, process modelling, and practical knowledge of ERP systems using SAP
and Odoo applications.

BUMG3202 The overall aim of this course is to focus on developing students’ knowledge of
international business so that they understand how business functions in an
international context. In particular, the course will focus on various aspects of
international business such as trends in the international marketplace,
international business environment issues, theories of international trade,
internationalization factors, internationalization process, market entry modes,
cultural aspects of international management, globalization, international
investment mobilization, and international financial institutions.

UNIR3100 The purpose of the course is to enhance students’ performance-based
competence, reinforce essay composition skills, and introduce students to the
practices and finer points of writing for academic purposes. It further develops
academic writing skills including note-taking, paraphrasing, summarizing, direct
quotation, and Harvard-style citation. The course will place equal or greater
emphasis on composition skills such as essay structure, paragraph structure,
coherence, and general language skills

Level 4

BUIS4101 This course explores the current trend of using mobile applications to meet
innovative public private and community information services and will describe
the hardware and software involvement in developing mobile applications. The
students will learn how to design and develop mobile applications using
appropriate software.

BUIS4102 The Information Systems Project Management course focuses on the processes,
tools, techniques, and areas of knowledge required to successfully manage
Information Systems Projects. Central to the course is the concept of how to
create Measurable Organizational Value (MOV) through Information Systems (IS)
projects. The course uses the concept of MOV, combined with research results,
to create a solid foundation for making decisions throughout the project’s lifecycle.

BUIS4103 This course explores the adoption of information and communication technologies
for digital transformation of government institutions’ administration, interaction
and delivery services to the citizens and other private/public sectors organizations
electronically. Moreover, the course also focuses on current e-government
initiatives, trends and challenges in the context of Oman.

BUMG4104 The Research Project A course is designed to equip students with skills to develop
a research proposal. The course covers the fundamentals of a research project
such as research objectives and research questions, literature review, various
elements of qualitative and quantitative methods, negotiating access, ethical
issues, data collection, and data analysis.

BUMG4201 "This course introduces the students to the theory and practice of strategic
management with a view to building and applying skills in conceptualizing
strategic planning and developing actual strategic plans for various organizational
settings."”
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BUIS4201 Information Systems Auditing examines the management controls within an
Information Technology infrastructure and the associated business applications.
IS Auditing considers the concepts, importance, standards, safeguards, and
guidelines of auditing an information system. Topics covered include the common
Information Technology environment, as well as IS legislation, IS audit processes,
and tools and techniques used for IS auditing. The course also considers the
auditing profession, internal and external audit functions, IS crimes, and
cyberattacks.

BUIS4202 Ethics is the systematic philosophical study of the moral domain, investigating the
basic principles of right and wrong that individuals use to make choices to guide
their behaviour. Digital ethics is the study of ethical behaviour in an online digital
medium. This course investigates the philosophical foundations of morality and
ethics, as related to privacy, security and anonymity, intellectual property rights,
the social context of computing, software issues, Atrtificial Intelligence, online
social networks, and mobile systems. While also considering computer crimes in
general, including technology as the object and the means of crimes, investigating
online behaviour, cyberbullying, fraud, identity theft, phishing, hacking, and the
use of spam.

BUIS4203 This course is built on the fundamentals of the Business Research Methods course;
students are expected to conduct independent research through which they are
expected to demonstrate a command of the research process, including
identification of business problems, data collection, interpretation, and
presentation.
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General Information about the Program:

Program Name

Master of Business Administration

Award Master of Business Administrative
Language of Instruction English

Mode of Study Full time

Study Scheme Full time

Study Duration 2 Years

Credit Units/Credit Hours

18 Units / 39 Hours

Admission Requirements

1. Hold a Bachelor's degree or equivalent
in any field of specialization with:

e Minimum GPA 2.75 out of 4.0
for fresh graduates and
passing the program entry
exam, or

e Minimum GPA 2.5 for
candidates with at least 2
years of relevant professional
experience or

e Minimum GPA 2.0 for
candidates with at least 4
years of relevant professional
experience

2. Satisfy the English language proficiency
requirements: an IELTS score >6 or a
TOEFL equivalent taken within the Last
2 years

3. All MBA candidates will be interviewed
by the ‘Admission and Selection
Committee’ at the Faculty of Business to
assess their motivation, professional
experience, communication, and
leadership skills

4. Candidates who meet SU admission
criteria and successfully pass the
interviews will be granted admission
based on the availability of seats

5. All admissions are subject to the approval
of the Ministry of Higher Education,
Research and Innovation in the Sultanate of
Oman

Entry Requirement

From the policy — Version 2024/2025

Program Aim

The MBA program aims to engage students with key management disciplines, including
financial and economic analysis, strategy and innovation, managing and developing people,
marketing management, as well as operations and supply chain management.
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Graduate Attributes and Career Prospects

Potential career paths and industries

Management: General Manager, CEO, Operations Manager, Project Manager
Finance: Financial Analyst, Investment Banker, Financial Manager
Marketing: Marketing Manager, Brand Manager, Market Research Analyst
Human Resources: HR Manager, Talent Acquisition Specialist, Training and
Development Manager

Consulting: Management Consultant, Business Analyst

Entrepreneurship: Starting own business

Oil and Gas

Tourism

Logistics and Supply Chain

Banking and Finance

Manufacturing Technology

Opportunities for further study or professional certification

Doctoral Studies (PhD)

Doctoral Studies (DBA)

Project Management Professional (PMP)

Certified Financial Analyst (CFA)

Society for Human Resource Management Certified Professional (SHRM-CP)
Certified Public Accountant (CPA) PRINCE2 Qualification

Program Objectives

Program Objectives (POs)

PO1

PO2

PO3

PO4

Provide students with master's level applied business knowledge and skills in a
multi-cultural learning environment aimed at formulating an integrative business
project

Improve the decision-making capabilities of MBA students for designing effective
organizational policies to maximize stakeholders’ value.

Prepare students for research or further study in the field of business and
management by developing their analytical, communication, and decision-making
skills

Prepare students for career development in business and management by
developing professional and managerial skills.

Program Learning Outcomes for Master Exit Award
Program Learning Outcomes (PLOSs)

PLO 1. Interpret theories and concepts addressing the nature of business

management and the creation of stakeholder value, decision-making, and
challenges in uncertain business environments.

PLO 2. Critically analyse the role of competitive advantage in relation to business

operations and business strategy.

PLO 3. Communicate skilfully advanced knowledge orally and in writing to a broad

range of audiences.

PLO 4. Employ appropriate financial, economic, and management concepts and

techniques for decision-making at different managerial levels.
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PLO 5. Apply the principles of information systems and quantitative methods for

PLO 6.
PLO 7.

PLO 8.

PLO 9.

Study Plan

Code

Course

effective decision-making in a changing business environment.
Defend ethical considerations in the business and management domain.

Function independently and as an active member of a team to perform and
supervise required tasks.

Integrate knowledge of cross-functional business areas from different
managerial perspectives, including accounting, finance, management, R&D,
human resources, marketing, and strategy, for decision-making.

Conduct independent research utilizing a variety of data sources,

methodologies, and approaches.
Pr_e-. Course Units
requisite Type

Course Name

Semester 1

' MBA111 Corporate Finance NA Core 2
MBA112 Managing People and NA Core >
Organizations
MBA113 Economics for Managers NA Core 2 3
MBA121 Marketing Management NA Core 2 3
MBA122 Managerial Accounting for
Decision Making NA Core 2
MBA123 Business Research Methods NA Core 2 3
Semester 1
MBA211 Operations and Supply Chain NA Core 2 3
Management
MBA212 Digital Business NA Core
% MBA213 Project Management NA Core
E Semester 2
MBA221 Entrepreneurship and NA Core > 3
Innovation
MBA222 Strategic Management NA Core
MBA223 Research Project MBA123 Core

Course Description

Level 1

MBA111

This course aims to provide the framework, concepts, and tools for analyzing
financial decisions based on fundamental principles of modern financial theory.
The course emphasizes understanding, analyzing, and integrating financial
information as an aid to making financial decisions. The course discusses the
impact of efficient capital structure, capital budgeting, and working capital policies
for designing an optimal cost of capital, derivative decisions, taxation, and
dividend policies by pursuing potential cash flows and other business
considerations. It also examines the role of financial institutions and their
institutional integration in the corporate business environment for prudent
financial decision-making.
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MBA112  This course introduces organizational concepts related to how to manage people
and organizations. It also discusses all organizational functions and
effectiveness, and human behavior factors in terms of the basis of psychology,
sociology, and anthropology. The course describes how the understanding of
organizations and people helps enhance managers' ability to achieve
organizational objectives.

The MBA113 Economics for Managers course provides the economics knowledge and skills
that are necessary to handle complex decisions facing modern business
managers. It emphasizes the economic perspective of real-world business, by
which future business managers can solve business-related problems. Topics in
this course include tools, methods, and theories of microeconomics; consumer
and producer behavior; market structure and its influence on competition;
economic growth and business cycles; monetary and fiscal policy; international
trading and the financial system.

MBA121  This course introduces students to the key concepts, tools, and techniques of
marketing management. The aim is to orient students to gathering information by
scanning the environment, conducting marketing research, and developing
marketing strategies and plans. Special emphasis is placed on creating customer
value, satisfaction, and loyalty; identifying market segments and targets; and
devising marketing mix strategies.

MBA122  This course focuses on understanding the usefulness of management accounting
information to businesses and managers to drive effective and efficient decisions.
This course provides students with vital information on relevant costs and
gualitative factors in the dynamic interaction of cost, volume, and profit analysis.
This course includes studying costing systems to make operational decisions,
such as costing and pricing in today’s competitive environments. Profit planning,
competitor analysis, customer profitability analysis, and ethical practices to
evaluate decision-making outcomes. Moreover, accounting for control,
performance evaluation, and appraisal is another key element for managers.

MBA123  This course is designed to assist students with mastering research skills as well
as prepare students for writing their dissertations. It provides students with the
knowledge and understanding of research design and the practical application of
relevant business research methods. This course will equip students with an
understanding of the variety and ways of application of qualitative, quantitative,
and mixed methods to different research topics.

Level 2

MBA211  This course covers advanced concepts and skills in designing and managing
operations and supply chains. It also covers all functional areas of business that
are devoted to the creation, planning, and management of the resource
capabilities used by an organization to produce products or provide services.

MBA212 This course is designed to introduce the emergence of the digital economy that
unlocked new opportunities for businesses, while simultaneously creating new
modes of competition in both traditional and new business sectors of the economy.
This course content will improve the students’ learning about the different
magnitudes of digital business, including digital marketing, digital inventory
management, digital accounting management, digital compliance, and audit
management alike. The course also covers the application of various digital
models for supply chain management, inter-organizational information systems,
sector-specific analysis, and global technology applications through practical case
studies.

MBA213 This course aims to develop the competencies and skills for planning and controlling
corporate projects and understanding interpersonal issues that drive successful
project execution. This course focuses on the introduction of new products and
processes and examines the project life cycle, its parameters, challenges of the
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project matrix, effective tools, and the role of a project manager and their team. It
develops interpersonal skills in the project managers to identify project integration
that supports the planning, scheduling, controlling, resource allocation, and
performance measurement activities required for successful project completion
and to meet the needs and expectations of stakeholders.

MBA221 This course aims to provide an understanding of enterprise and entrepreneurship,
the role of an entrepreneur, and the role of technology and innovation in the
entrepreneurial process. The course provides a framework for understanding the
process of creating and managing innovative organizations. It involves "building
something from the available resources" and managing and mitigating uncertainty
and risk. The course contents are relevant to those individuals who want to start
a business, or who are already engaged in business, those who are interested in
commercializing their innovations (or those of others), or those who advise
entrepreneurs or engage in policymaking in the area of entrepreneurship.

MBA222 This course is designed to expose students to different facets of strategy to
understand why some business organizations are doing better compared to other
competitors and have gained a sustainable competitive advantage. The main
focus of this course is on strategy formulation and implementation. It serves as
an opportunity for students to develop their skills for strategic thinking and
analysis, leadership, communication, teamwork, and cross-functional integration.
Students will learn about corporate and business planning and the
implementation of organizational change through structures, systems, and
people.

MBA223 This course is a continuation of the Business Research Methods (MBA123) course.
During this course, students will be expected to conduct independent research
through which they are expected to demonstrate a good command of research
processes, including identifying business problems, data collection, analysis,
interpretation, and presentation. Ideally, students will be encouraged to work
together with local industries and government organizations to forge applied
research projects so that local cases are developed for experience sharing.
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General Information about the Program:

Program Name Doctorate of Business Administration
Award Doctorate of Business Administration
Language of Instruction English

Mode of Study Part-time

Study Scheme Full-time

Study Duration 3-5 Years

Credit Units/Credit Hours 48 Units / 96 Hours

1- CGPA 2.75 out of 4 in a Master's degree
from a recognized University

2- Minimum of 5 years of work experience in
mid-level or higher-level management

Admission Requirements positions

3- IELTS score of = 6, or equivalent (test result
not more than 2 years old)

4- A research proposal and interview in the
faculty

Entry Requirement From the policy — Version 2024/2025

Program Aim
The program aims to provide an advanced-level academic platform for Business Executives

to foster their state-of-the-art skills in research and knowledge development so as to enhance
their professional capabilities in leading and managing organizations with a clear focus on
serving the business community for its sustainable contribution, considering the local,
regional, and even global aspirations.

Graduate Attributes and Career Prospects

Potential career paths and industries

The qualification of a DBA supports professionals both in the public and private sector
organizations in advancing their careers substantially with the added capacity. It is for learning
the advanced academic approach in addressing the issues in real business, and it leads to
progressive lifelong learning skills that will help achieve higher career goals. The qualification
of a DBA is equally valuable for individuals aspiring to work in academic institutions — it is a
well-recognized qualification for starting or advancing a career in academics.

Opportunities for further study or professional certification
The DBA graduates can further pursue postdoctoral research in collaboration with universities
or research institutions.

Program Objectives

Program Objectives (POs)

Generate interest among business professionals in academic research to address
practitioner problems, to develop a real understanding for gaining a competitive
advantage in terms of innovation, sustainability, and application of emerging
technologies.

PO1
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Promote the culture of scientific research to develop state-of-the-art knowledge in
business to function competitively in and outside the country.

Prepare Business Executives who are qualified to develop advanced research-
based knowledge to address complex problems in their organizations.

Provide opportunities to open up connections and dialogues with the local and
global communities of scholars and practitioners in business.

Encourage dissemination of knowledge through publications in international
journals.

Inculcate moral and ethical values among the professionals for harmonious and
sustainable business practices.

PO2
PO3
PO4
PO5

PO6

Program Learning Outcomes
Program Learning Outcomes (PLOSs)

PLO1. Integrate comprehensive and advanced business knowledge on critical issues in
business and management.
PLO2. Develop innovative solutions to complex business problems.

PLO3. Apply advanced and specialized research approaches to address real-life business
issues.

PLOA4. Collaborate effectively in learning and working with industries, communities, and other
stakeholders.

PLO5. Utilize state-of-the-art digital technologies and appropriate analysis software
competently.

PLO6. Demonstrate leadership, autonomy, and responsibility in contributing to the
technological, social, and cultural progress in academic and professional practices
in business.

PLO7. Integrate knowledge for lifelong learning with the development of new ideas in

business.

PLO8. Lead entrepreneurial ventures and projects.

PLO9. Adhere to legal, ethical, and professional codes of practice.

Study Plan

Course Course Name Pre- Course
Code requisite Type
Semester 1
DDBA6101 Advanced Business Compulsory 8
NA 4
Research
DDBA6102 Accounting and Finance for NA Compulsory 5 4

Decision Making
DDBA6103 Marketing Innovation NA Compulsory 2 4

DDBA6201 Research with Quantitative NA Compulsory 4 8
Methods
DDBA6202 Business Economics and NA Compulsory 5 4
Policy
DDBA6203 People Leadership NA Compulsory 2 4
> Semester 1
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DDBA6301 Research with Qualitative Compulsory
NA 4 8
Methods
DDBA6302 Consultancy for Change and Compulsory
NA 2 4
Accelerators
DDBA6303 Advanced Decision Science Compulsory
: NA 2 4
and Data Analytics
Semester 2
DDBA6401 Developing Research for All the
Business Applications previous = Compulsory 8 16
courses
Semester 1
DDBA6512 Thesis/Dissertation All the
. previous Compulsory 8 16
i courses
S Semester 2
DDBA6512 Thesis/Dissertation All the
previous = Compulsory 8 16
courses

Course Description

Year 1

DDBA6101

The course gives an overview of the research process, including research
problem definition, research design, data collection, data analysis, writing
of reports, and ethical issues involved. This course is meant to be a
foundation for Business Research Projects. The course will assist students
to explore and applying in-depth knowledge to solve practical business
problems. Students are expected to develop effective industry intervention
plans.

DDBA6102

This course discusses contemporary accounting and finance issues that
impact business operations and profitability. It aims to provide advanced
knowledge and skills to analyze financial statements, cost concepts, and
financial management strategies to make informed business decisions.

DDBA6103

This course integrates product innovations with business model innovations
as well as innovations in marketing approaches. To create a sustainable
competitive advantage, an innovation would require a distinctive approach
to planning and implementing a marketing strategy based on its relevant
marketing mix. The emphasis is on analyzing the impact of innovation on
the target market, auditing the market environment, developing disruptive
marketing strategies to win the target market, and expediting the adoption
process of new technology innovations.

DDBA6201

The course is designed to prepare doctoral students to apply quantitative
research methods to help investigate and provide solutions to business
research problems. Students will be familiarized with basic and advanced
research concepts and statistical skills. By the end of the course, students
will be able to apply quantitative research methodologies and relevant
statistical procedures (Descriptive, Bivariate, and Multivariate) to evaluate
data, and test hypotheses using standard statistical software, and will
complete an independent research project in their subject area of interest.

DDBA6202

The main objective of this course is to provide a comprehensive coverage
of business economics and policies within the micro-macroeconomics
theories and their application to business decision-making. This course also
gives special attention to microeconomic and macroeconomic policies,
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GDP, economic growth, inflation, employment, interest rate, investment,
taxation, government expenditure, fiscal and monetary policies, the balance
of payments, relations with the international economy, and contemporary
issues. The application to business decision-making facilitates the informed
reading of economic media and achieves an understanding of the broader
economic issues confronting businesses globally and in Oman in particular.

DDBA6203

Organizations need competent leadership groups to drive business
agendas to meet the 3P (profit, people, and planet) indicators. This course
is designed to equip aspiring and progressive executives with the key
leadership principles and competencies to achieve sustainable business
growth while at the same time understanding and emphasizing their
people’s needs. To achieve this aim, the course applies methodologies of
leadership education that incorporate global case studies, external
speakers, seminars/workshops, personalized coaching/mentoring
opportunities, and experiential learning assignments that allow participants
to fast-track their leadership development. The course is a highly structured
yet deeply personalized learning experience that aims to unleash a full-
scale leadership development of individuals to create and renew
competitive advantage for their organizations along the business and
societal objectives. The course shall enhance the performance of current
leaders or increase the leadership readiness of future ones.

Year 2

DDBA6301

The course is designed to deliver knowledge on general characteristics and
logic behind qualitative research, with an understanding of the research
process and the interrelationship between philosophy, design, and
methods. Throughout the course, students will have the opportunity to
analyze and use qualitative research data and assess their reliability,
validity, and usefulness. This course will provide students with knowledge
and skills to guide them through the research process, including a literature
review, development of research question(s), and a theoretical perspective
that will inform the methodology, selection of research strategy/design, and
the application of research methods and techniques of data collection and
analysis.

DDBA6302

Consulting is a human enterprise. It requires the arts and sciences of
developing skills in business analysis, decision making, consultative
business relationships, project management, communication (writing and
oral), as well as teamwork. This course enables learners to harness all
these skills against a real-world backdrop that revolves around the
strengths, potentials, and positive achievements of organizations and
communities. As the semester progresses, learners will explore how to
empower themselves with ideas to design and facilitate a client-centered
approach to solving organizational issues, creating change, as well as
developing entrepreneurial accelerators through processes of
collaboration. Learners will be exposed to visuals, dialogues, tools, and
respective models to support sustainable consulting relationships.

DDBA6303

This course is designed to equip ambitious professionals with decision
science and data analytics with a distinct set of skills needed to succeed in
a digitized and globalized economy. Data-driven decisions become
mission-critical in one vertical after the next. Many professions will face
disruptive change, job descriptions will change significantly as data and
algorithm-driven decisions are at the core of creating value for businesses,
and new jobs will emerge. Tasks currently performed manually or supported
by simple approaches will require specialized knowledge in Data Analytics
and Decision Science. Moreover, with the advent of Artificial Intelligence
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(Al), its usage, especially machine learning, has become an integral part of
decision science and data analytics of the future.

In this course, the DBA student is required to prepare a Doctoral-level
research proposal independently with the allocated Supervisor. Mainly, the
DDBA6401 student is required to develop and defend an understanding of the research
problem and the appropriate research methodology. The successful
proposal will lead the student to the main DBA dissertation research.

Year 3

DDBA6512 In this course, the DBA candidate is required to undertake a Doctoral-level
research dissertation independently with the allocated Supervisor. The
dissertation develops the candidate’s proficiency in undertaking advanced
practitioner research for developing knowledge to address complex real-life
business problems. This course also helps in enhancing communication
skills for the implementation of research-informed interventions. The
candidate will develop a deeper knowledge of the authorship and
accountability of the undertaken research.
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General Information about the Program:

Program Name

Marketing

Award Bachelor of Marketing
Exit point Diploma and Bachelor's
Language of Instruction English

Mode of Study Full Time

Study Scheme Full Time

Study Duration 4 Years

Credit Units/Credit Hours 68 Units / 131 Credit Hours

Professional Body Accreditation NA

1. Completed the General Diploma Formerly
Secondary School Completion Certificate in Oman, or
equivalent, and have passed Math. Achieved a score
at least equal to the entry score outlined in the HEAC
Guidelines for student admission, published annually.
2. Passed the General Foundation Program (GFP).
Passing the English components of the GFP is a must
before entering the program (Faculty), whereas
passing the math and IC3 components can be done
either before or after entering the first year of the
program. All students progressing to the Faculty
without having completed all components of the GFP
are only eligible to take a half load until the GFP
components have been fully completed.

Admission Requirements

Entry Requirement From the policy

Program Aim

This program aims to produce graduates who will be able to manage, run, guide, and
assess business organizations.

Graduate Attributes and Career Prospects

The attributes or skills that the graduates are expected to develop during their undergraduate
studies are built on the core values of the University and skills that are specific to the
study program. A focus is set on developing entrepreneurial skills matching national
priorities for profitable and sustainable growth. The generic skills that build on the core
values of the University are the same for all offered programs.

Career Opportunities
Successful completion of the Bachelor of Marketing degree will produce graduates
with the required contemporary skills and knowledge in designing, developing, and
managing marketing systems for any business organization. The marketing program
graduates can opt for the following entry-level careers:

e Assistant marketing manager

e Assistant advertising manager

e Assistant promotional manager
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e Assistant market analyst

e Bank or financial institution marketing officer
e Marketing planning/advisor

e Government marketing officer (tourism)

e Public Relations Officers.

e Etc.,

Program Objectives (POs)

To develop graduates’ capabilities to successfully generate sustainable
marketing competitive advantage in organizations.
To enable marketing graduates to learn advanced business, marketing,
PO2 entrepreneurial, communication, teamwork, and ethical decision-making skills
that they can use in a diverse work environment.
To build marketing graduates’ abilities to perform effectively and innovatively
PO3 in business organizations and communities, by discerning leadership and
problem-solving skills applicable within the marketing discipline
To equip marketing students with the skills to engage in life-long learning and
continuous professional development.

PO1

PO4

Program Learning Outcomes for Diploma Exit Award
Program Learning Outcomes (PLOS)

PLO1. Explain theories, techniques, and concepts related to Business and Marketing.

PLO2. Discuss relevant computer applications, tools, techniques, and skills required for
decision-making in different marketing functions.

PLO3. Communicate common knowledge orally and in writing to a limited range of
audiences.

PLO 4. Apply numerical techniques to propose solutions for problems relating to different
functional areas of marketing.

PLO5. Classify business problems in different marketing areas and use information

technology tools to contemplate solutions for them.
PLOG. Identify ethical considerations about Business and Marketing.

PLO7. Observe interpersonal skills to work effectively in groups or individually as an active
member of a team to perform a required task.
PLO8. Determine the importance of entrepreneurial skills and develop a business plan.

PLO9. Recognize secondary data sources and refer to them by applying appropriate
referencing styles and enhancing lifelong learning.

Program Learning Outcomes for Bachelor Exit Award
Program Learning Outcomes (PLOS)

PLO 1. Debate theories, techniques, and concepts related to Business and Marketing.

PLO2. Perform relevant computer applications based on tools, techniques, and skills for
decision-making in different marketing functions.

PLO3. Communicate skilfully the advanced knowledge orally and in writing to a broad range
of audiences.

PLOA4. Evaluate numerical techniques to propose solutions for problems relating to different
functional areas of marketing.
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PLOS. Detect business problems in different functional areas and develop a solution using
appropriate technology.

PLOG6. Preserve ethical considerations about Business and Marketing.

The study Plan:

Course Pre-

Course Name . .
Code requisite

Semester 1

BUMG1110 principles of Management NA Core 2
BUMG1105 Bysiness Statistics NA Core 2
BUMG1104 Introduction to

Microeconomics NA Core 2
BUAC1101  Pprinciples of Accounting NA Core 2

1

Level 1

Level 2

UNIR1002  Arabic Language Skills NA Core 2
| BUMK1201 Principles of Marketing NA Core 2 4
BULA1201 Introduction to Business Law NA Core 2
BUMG1202 'ntroduction to BUMG1104  Core 2
Macroeconomics
UNIR1100 Communication Skills | NA Core 2
UNIR1001 = Oman and Islamic Culture NA Core 1
Semester 1
BUAC2102 Financial Management BUAC1101 Core 2
BUMG2110 Organizational Behavior BUMG1110 Core 2
Integrated Marketing BUMG1110, 4
BUMK2101 Communications BUMK1201 Core 2
UNIR2100  Communication Skills Il UNIR1100 Core 2
UNIR2001 Entrepreneqrshlp: Creativity NA Core 2
and Innovation
Semester 2
BUMG2201 Human Resource 4
Management BUMG1110 Core 2
BUMK?2201 Consumer Behavior BUMK1201 Core 2
BUMK2203 Sales Management BUMK1201 Core 2
BUMK2211 Marketing Management BUMK1201 Core 2

Faculty of Business Program Booklet for AY 2024-2025

Page 68 of 83



jL_an dw ol %
Sohar University BBy

BUMK3101 Islamic Marketing BUMK1201  Core 2 4
BUMK3102 Marketing Analytics BUMK1201  Core 2 4
BUMKS3103 International Marketing BUMK2211 Core 2 4
UNIR3100 Communication Skills 11l UNIR2100 Core 2 3
BUMK3211 B2B Marketing BUMK1201 Core 2 4
BUMK3212 Brand Management BUMK1201 Core 2 4
BUMK3213 Service Marketing BUMK1201 Core 2 4
BUMK Social Media Marketing 4
3914 BUMK1201 Core 2
Semester 1
BUMG4110 Supply Chain Management BUMG1110  Core 2 4
BUMK4102 Digital Analytics N/A Core 2
BUMKA4103 Innovation and New Product BUMK1201 Core 2
Development

~ BUMG4104 Business Research Methods BUMG1110 Core 2 4

()

5 Semester 2

~  BUMK4201 Strategic Marketing BUMK1201  Core 2
BUMG4202 Governance and Business BUMG1110 Core 2

Ethics

BUMK Retail Management BUMK1201  Core > 4
4205
BUMG4204 Research Project BUMG4104  Core 2 4

Course Description:

Level 1

BUMG1110 Introduction to management principles, concepts, and techniques, management
process and functions, including: 1) Planning and decision-making, organizing,
staffing, leadership, motivation, communication, and control. 2) Nature and
importance of business and its objectives, development of a fundamental
understanding of some basic functions in business, such as production and
operations, marketing, finance, and human resource management.

BUMG1105 Basic statistical concepts and technigues such as sample, population, parameter,
statistic, descriptive statistics, probability concepts, theoretical discrete and
continuous probability distributions (Binomial, Poisson, and Normal), inferential
statistics (confidence intervals and Hypothesis testing) as applied in business and
economics.

BUMG1104 Fundamental economics concepts, opportunity cost, scarcity, demand, supply,
price mechanisms, household behavior, government role, utility, market structure,
profit maximization, theory of the firm, income, applied microeconomics

BUAC1101 Accounting as a source of information for decision makers in profit and non-profit
organizations. The basic concepts of accounting such as revenues, expenses,
assets, liabilities, profit, and capital. Introduction to double-entry and elementary
bookkeeping. Recording simple transactions, adjusting the accounts for
prepayments and accruals, completing the accounting cycle, and preparing
elementary financial statements. Accounting for a complete cycle for
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merchandising enterprises (perpetual inventory systems) and preparing bank
reconciliation.

UNIR1002 (siny LS Bl s dysni ael 8 (g Lo 3lahy Loy Adlal) gl Ay pall Zalll < jlee )bty ) il 12 (i
R AU 5 o 5 LS i se 5 A1 3 5allS ik o) Lalail) (e Ao sane 8 A0S iy,

BUMK1201 Introduction to marketing principles from conceptual, analytical, and managerial
points of view; Marketing mix; Marketing Environment; Consumer Markets and
Consumer Buyer behavior and their application; Business Markets and e-
marketing.

BULA1201 The course focuses on the introduction to legal systems and principles, sources of
law, business law in Oman, essential elements of contract law, basic business
structures in Oman, and the law of agency. The final part of the course will
introduce students to alternative dispute resolutions in business.

BUMG1202 The main areas, which will be covered in this course, are the objectives of
macroeconomic policies, GDP, economic growth, Inflation, employment, Interest
rate, Investment, taxation, government expenditure, fiscal and monetary policies,
balance of payments, relations with the International economy, and contemporary
issues.

UNIR1100 This course is designed to provide students with the performance-based skills
required to communicate effectively and efficiently in their future workplace.
Based Learning is introduced to actively engage students in a learning process,
to have better learning outcomes, and to develop their collaborative skills and
build up their confidence in communicating in English.

UNIRL001 altaall 5 clgila sia 5 clgumilias s b yslan s clgisan] s cdsadluy) 28N Al o Jand Laase ) 138 el
) 5 pabeall il dga) ge 3iS 5 chaluall paddl) by 8 Apadll) BBEN 505 o el ) AL
LSl A8 zeadle ol 5 elas il 2Dl m ymiony LS e Sl 5 3ad) ol 5 ¢ sal) Aalosall aVL Cian
il Gl b agilaleas] 5 DY) i daSla¥) 5 jbianll sy & Guilenll 35 ¢ gilanll aainall
s baalls,

Level 2

BUAC2102 Background to corporate financial decision-making and behavior of capital
markets. Financial mathematics with emphasis on discounting techniques, capital
budgeting, and investment appraisal. Short-term asset management, costs of
funds.

BUMG2110 To explore the nature of organizational behavior, individual behavior, values and
personality, perception and learning in organizations, emotions & attitudes,
foundations of group behavior, power and politics, organizational culture, and
change.

BUMK2101 The IMC course teaches students how to effectively communicate in the business
world. It covers how to merge all marketing activities into one clear marketing
message. Students will understand how marketing communications are produced
and transmitted. It explores advertising and promotions, and the roles of social
media, digital media, mobile marketing, and other marketing tactics to effectively
reach consumers.

UNIR2100 The purpose of the course is to equip students with the necessary language skills
that are required to communicate effectively. A major focus of the course will be
on writing skills, including paragraph organization, structure, and using
appropriate language for oral communication. This course also aims to familiarize
students with the use of relevant language elements for describing graphs, charts,
and trends. Team-based learning instructional strategies are used in this course.

UNIR2001 This course is an introductory course in entrepreneurship and innovation. The
course aims to expose undergraduate students of various academic backgrounds
to business venturing and entrepreneurial activity. Students will apply themselves
by developing their own business ideas and assessing them using the knowledge
and skills acquired during the course.
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BUMG2201 Introduction and overview of the theory and practice of Human Resources
Management, including strategic and international HRM. Students gain an
appreciation of the breadth and scope of HRM.

BUMK2201 This course explores the theoretical discipline that studies consumer preferences
and the buying decision-making process. The course studies the factors that
influence consumer choices or purchases as family influence, personal or
religious beliefs, cultural choices, and status symbols. The course addresses
contemporary trends and issues, including the role of new media, technological
advances, and recent ethical concerns affecting the industry.

BUMK2203 This course covers introduction to sales management; recruiting and training the
sales force; managing the sales force; setting targets and activities; sales
penetration; customer segmentation and targeting; account management; and
customer service. It integrates current technology, research, and strategic
thinking activities. It adapts sales management concepts to the rapidly changing
world of business, including the use of Twitter, LinkedIn, Facebook, blogs, wikis,
and other interactive ways of connecting with customers.

BUMK2211 The course is structured around the steps involved in the analytical and decision-
making processes involved in formulating, implementing, and controlling a
marketing management program for a given product entry. This course provides
students with a broad, complete, and realistic view of marketing management
roles as well as their relationships within today’s organizations.

Level 3

BUMK3102 Course Description: Marketing analytics tools and techniques are a must for any
marketer in today’s competitive environment. This course will introduce students
to marketing analytics tools to generate marketing insights from data, in areas
such as segmentation, targeting, positioning, and pricing, to solve real-world
business decisions. This course will also provide hands-on experience with tools
and software, which may include Excel and SPSS.

The BUMKS3212 Brand Management course is designed to provide students with a
comprehensive understanding of the principles and practices of managing and
developing successful brands. Through a combination of theoretical concepts and
practical applications, students will learn how to develop and implement effective
brand strategies, measure and evaluate brand performance, and navigate the
legal and ethical considerations of brand management. The course will cover key
topics such as brand positioning, brand identity, brand equity, market research,
consumer insights, brand communications, and digital and social media in brand
management. Students will also learn how to measure brand performance using
metrics such as market share, customer satisfaction, and return on investment.

BUMKS3214 Social media strategy and planning have become essential elements of any overall
marketing communications plan. However, as a relatively nascent field of
marketing, and in an environment that is ever-changing, what constitutes best
practice in this field is constantly evolving. This course is built on the premise that
staying current with various platforms and technologies is less important than
understanding how social media affects how we interact and do business day-to-
day. This course will look at the various ways that social media has shaped and
changed the field of marketing and the meaning of customer communication
within the overall marketing plan.

UNIR3100 The purpose of the course is to enhance students’ performance-based
competence, reinforce essay composition skills, and introduce students to the
practices and finer points of writing for academic purposes. It further develops
academic writing skKills, including note-taking, paraphrasing, summarizing, direct
guotation, and Harvard-style citation. The course will place equal or greater
emphasis on composition skills such as essay structure, paragraph structure,
coherence, and general language skills.

Faculty of Business Program Booklet for AY 2024-2025 Page 71 of 83



jL_an dw ol %
Sohar University BBy

BUMK3101 The course includes: Muslim markets, Nature and structure of Muslim markets,
Muslim consumer behaviour, Islamic market, Halal logistics, Islamic branding,
Islamic Ethics. It includes theories and practices of Muslim market knowledge and
Islamic marketing principles.

BUMKS3103 International marketing course provides students with opportunities to develop the
skill sets to adapt their marketing strategies to the needs of international markets.
It will cover the concepts and theories of international marketing. It is aimed to
provide students with the necessary competencies in formulating a marketing
plan for foreign market entry and conducting business in foreign countries.

BUMK3211 Business-to-business marketing (B2B marketing) involves the sale of one
company’s product or service to another company. The course covers both the
theory and practice of business-to-business marketing. It combines multiple
approaches to B2B marketing theory. Moreover, it covers digital marketing and
social media in relation to B2B, plus issues relating to sustainability and corporate
social responsibility.

BUMK3203 This course explores both concepts and techniques of marketing for an
exceptionally broad range of service categories and industries. It includes service
management, service marketing, and relationship marketing. In particular, it
covers customer relationships and how relationship marketing works, the impact
of relationship marketing on value, measurement of relationships, service quality,
customer satisfaction, and customer loyalty.

Level 4

BUMG4110 As global competition in both goods and services intensifies, an organization’s
growth and sustainability depend upon how well it integrates the supply chain
function into its overall planning and strategy. Thus, it is imperative for all business
professionals to acquire an understanding of supply chains. Supply Chain
Management deals with the chain of functions and organizations that create value
for customers and shareholders. It involves designing and producing goods and
services, the physical distribution of goods and services, and the streamlining of
the supply chain components to achieve maximum efficiency and sustainability.

BUMK4201 Internal and external environment analysis; industry analysis; market and
competitive analysis; positioning and sustainable competitive advantage; the
marketing plan; marketing strategy and implementation.

BUMKA4103 The primary goal of the course is to expose students to a variety of perspectives
on innovation, important emerging trends in innovation, and their implications for
innovation management. The course also covers modern tools and methods for
product design and development, including designing and prototyping a physical
product, identifying customer needs, concept generation, product architecture,
industrial design, and design-for-manufacturing.

BUMG4104 The course is designed to equip students with skills to develop a research
proposal. The course covers the fundamentals of a research project, such as
research objectives and research questions, literature review, various elements
of qualitative and quantitative methods, negotiating access, ethical issues, data
collection, and data analysis.

BUMK4102 Course Description: This course will help demystify data and strengthen
students’ analytical skills using modern data analytics tools by preparing,
modelling, and visualizing/analyzing the data for a company to make
informed business decisions.

BUMG4202 The course is designed to educate students on the legal, moral, and ethical issues
in business and to create sensitivity to the possible consequences of decisions
made by businesses in achieving their profit objectives.

BUMKA4205 In this course, students will learn to define and integrate a retail strategy and make
sound business decisions in today's retail environment. The course covers
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building and sustaining relationships in retailing, strategic planning in retailing,
retail institutions by ownership, retail institutions by store-based Strategy mix,
Web, non-store-based, and other forms of non-traditional retailing, information
gathering and processing in retailing, site selection, pricing in retailing,
establishing and maintaining a retail image, promotional strategy, and integrating
and controlling the retail strategy.

BUMG4204 This course is built on the fundamentals of the Business Research Methods
course; students are expected to conduct independent research through which
they are expected to demonstrate a command of the research process, including
identification of business problems, data collection, interpretation, and
presentation. The area of focus will be accounting and finance.

Faculty of Business Program Booklet for AY 2024-2025 Page 73 of 83



Ao ad) ARl () geadl) el



jL_an dw ol %
Sohar University BBy

el co dale e glaa

Goudl zebidl el

oo/ JLoeYI 8)15] (3 w9l 8ls gl duadall doy !
LnlniYlg Ayl eyl ds

Jaf plg dnly! &yl

Jo plgo dwlyll Jakaseo

Olgiww 4 Lyl Be

Bdatizs delw 131/80>9 68 = Buaiandl Cileludl/Oolusgll

Shgie x digall dg)l Sless

dghala b o colad (3 (lalo g3l Auwhyll plas] B3lgd) plall ool JUS| .1
Ol Slazly

Lgd @lol)] § Badmoll Joudll doys oye J5 Y dopd e Jg—saxl 2
Bgins 2 @llg coMall Jgud) (0691 slaze)

@ Yl Al b gS Szl dad (GFP) pladl s qupwlid] zalidl ol .3
(&) )] ding) olindl G bl U 1 pladl - gratasli)) groli

. a)) bog &
Ll Jg3-5 day 91 U 1C3 8alg—og lply)l g8 Slor! 58l Loy Sl 2%
JLS] 095 A1 ] Ogoiiny cpddl M)l aezd G2 aliadl o J9Y)I
&> haid (quhll scaadl Cal s plall gualid] el UsSe aua
Luwbead) (3 Jo3l Oldlate . JoSIL pladl gupalid] golindl elge JLsS]
sgali ) cdaa

lalaiall Jaka 5 gucil sl s agl praniun il s Jlac 1 apdaii s (3 pucil] ALaLEN 48 prally Ul 3y 35 ) eyl Cang
Ay gl 5 Aidl) Cila gl e Amad 5 Ao gana e ASAY) Ry Gariiig il da jill OUall eyl g

rdalad) i jlgeall/ i Ad) claw
@l lgall 5 Aaalall 4pul) 4l e dyine pnalad) agin 30 DA (s AN W ) shay o) @8 siall (e 31 gl o ciland)
e sad Giadl Agiha ol iy o V1 e (38155 N Jlee ) Bl Ol g sk o S s Al all el s dalall
2d Aadiall el ) maead lgadi (a Zaalall Lpulu¥) aidl) e saiad ) dalad) G leall | altinea
o Jalill Gy suiill 5 canll 5 «lBlall oLy 1ANUSH 5 40g8)) dyigall 5 pad ) JuaiVl @l jlge 1dual sl @l jlga |
Lo skl Ll @l lea s ceDlanl) ClESe
Aallaa s bl Jglan 5 g seaill Aalan tziliall da ) g il slaall L 51 9385 5 A sl Dl Jlge 1ila glaall L glgiSS 7
Y5 (s ATV ) aladiiad 5 Lealis) 5 i)
Al CSEA a5 a5 218 Y a1 kel 5 sl el sald 19 Glaal) 3
DAl a3 g Jasal) /i) e bl e 5080 5 Caall g () a5 G S8 s s Sine 1 DIKEAN Ja g g 1Y)
5 kaladll
e 3l 5 (alAiY) Gy o 8 Jlall ) Caca deall 5 agdll 5 (0 AV ae Jaadl o 3508 s elaadl Jadl G
il Sglad JS5 Jand)

Faculty of Business Program Booklet for AY 2024-2025 Page 75 of 83



jL_an dw ol %
Sohar University BBy

s Lelainl A g puse 4y ylay o juaill 5 i gl Aladll 5510y 5 ¢ SIAN LaluaiV) (AENAY 5 Lo laia¥) Adgsaal) B
g | P
A sall 5 aial sall (e dasl 5 e gana (il 403815 5 yriiene plSal jlacal g Jolaill o 5 8l ;g8 aSad) T

rdandl b
pranal (8 4y sllaall 5 jualaall 48 jrall 5 il leally 0 saiay G A U] I oy 3 guatl) (8 (g IS A 3 JLeS) (550
A gl LR (5 pull el o A S Jlee Aaliia 5V (3 pul) Akl 5 y)0) 5 skt
Gasnill jaeaclue @
YY) e aelus o
Al paedelue o
Godl Jlaaaclie @
Ll sall o il B9l Jyara @
Do/ 3y sudll Laphads @
(b)) asSa sl dypmn @
Adal) GBSl Jguia @

‘CM °

1ali_dl il

lalaiall & ~lailly dalaiine 4l 3 00 BT aag A1 I a8y sl Y gl

e laall Jaall 5 ol 5l 5 daniiiall Jlae W1 52l 5 (33 sl 5 Jlae V) D jlgn alad (g Cpmy yal) (€6 .

Ao g Jao Ay 8 Lpalaiiind agiay Al AENAYT il )l dasl s

8 ypaall BN DA (e cclaainall g Jlae V) ciladiia 3 Sinall 5 Jladll ¢1a¥) e cpmg Al Ol 08 ey ¥ gl
Je ) Gaads b didall LA Ja & lgas =

el Jlae A i) Sgall p ghaill g sbadl (gaa aladll & dal A5 da 3 &l jlealls 3all g 35 4 gl

ashiall dx j3 — (PLOS) gabisall alxil) cily A
.&M\}dm‘mw\ﬁalﬁd\ja\:\ﬁﬂ\}agﬂ\C)ie ) atlaill Al

g_u\L} < J\)ﬂ\ sy TuJM\ Al &ld Q\JL@.AS\} U_ﬂéﬂﬂ\} Q\j.\iﬁb )3}:\.\.053\ U_Myﬁ oy
x: .. Y ,_u&,_ﬂ\ z )AAJ )
akiad) & ) T

omleall e B3 sane Ao gaae () LIS 5 Uedd dalall Ad el Joua ) il )8 i ¥ oatdaill & Al

G gmill A8BA) Al ol) Y Laally Aaleiall JSUl Jsla 1 BY Dpaaall i) ok 4 el 7 3l

o Sl il sleall L o) 935 ol ol aladin) 5 Aabiaall (3 giil) C¥lae 8 Jend) JSLGG (i 5 el 3l
Ld dsls

Gasnal) s Jlae Y1 Jgn AdSAY) il e Y sy 6 il 3l

G Bl gumaS (538 IS o) Cile sana A Allady Jaall (A g Jalaill & jlea sk 7 saidxll 7 3l
A slaall dagall 1oy

e ddad aia gy Jlee Y 33L& lee deal sy 8 (saidaill 7 3l

alaill 3 35 5 dbiall dana el Culla¥) Badai JIA (e Leilla) 5 4 B bl jalias Caiay 9 (eaidaill 7 3l
hall o

4528l (PLOS) gealiall alail) gl
el Jlae Sl Rl ey Sl B0 G | ) el g

Faculty of Business Program Booklet for AY 2024-2025 Page 76 of 83



JL_an aw bl

Sohar University %

s VAl ALY A 3Ol el 5 il g el ol e 2l Al a\i ) JORS um m [ el ¢
Adliaal) (3 gudll Cailla g -

bl e dal 5 e gana S 5 Uedd B jlgas daaiiall 4 paall Jia sy ¥ aledl Al

G gmaill A8BAN Aagda ) Y laally Aslaial) JSUELN Jsla 1 y8Y Aped Hl) cului@l) sy 4 el 7 3l

Asdiall s o) i) alasialy sl g ddliaal) diuds ol) ¥ laall (8 Jaadl JSLGe IS, 5 (satlxill & 3l

sl g Jlae Y Jga AEMAY) ) i) e Jadlsy 6 alaill 7 il

Ay sllaal) Zagall £1aY e gana 8 Sy Jiine JS Jary 7 el £ Al

Adial cleluall o gy guill Jsall g e gl 5300 s 8 Jlae Y1 B0l ) < lga (ol 8 ailxil) z 53l

Aol ¥ 5 Clagiall 5 23l JYA (e Aalidal) (3 suatll CVlae & o sad) ancay 9 adaill £ Al

Course
Code

BUMG1110

Course Name

Semester 1

Pre-
requisite

Course
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In this course, students learn to employ reading strategies
while reading faculty related texts, use paraphrasing
techniques, create a presentation poster related to their
specialization and write a short project proposal.
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The aim of the course is to introduce students to topics of
various disciplines of Business, Computer & Information
Technology and Engineering offered in the faculties by using
authentic texts and videos. The course also aims to enhance
students’ Academic English skills with a particular focus on
academic reading and writing. In addition, the course focuses
on developing academic and technical vocabulary, core
grammatical structures and summarizing skills
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BUMKA3103

The purpose of the course is to enhance students’
performance-based competence, and to equip them with the
necessary academic research skills required to undertake an
independent research project. It further develops academic
writing skills including paraphrasing, summarizing,
synthesizing, direct quotation and APA style citation
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